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CUSTOMER PERCEPTION TOWARDS VALUE ADDED SERVICE IN PUBLIC SECTOR

BANKS WITH SPECIAL REFERENCE TO PUNE CITY

SANJEEV RASTOGI
Ph. D. (PART-TIME) RESEARCH SCHOLAR
BHARATHIAR UNIVERSITY
COIMBATORE

Dr. N.PASUPATHI
DIRECTOR
PG & RESEARCH DEPARTMENT OF MANAGEMENT SCIENCE
PARK’S COLLEGE (AUTONOMOUS)
TIRUPUR

ABSTRACT

Banking industry in India has also achieved a new height with the changing times. The use of technology has brought a revolution
in the working style of the banks. Today technology not only facilitates automation of process and data processing but also provides
more value addition to the entire banking business. Further, it’s nonstop and visibly linked to ‘value to customer’. Banking today
has transformed into a technology intensive and customer friendly model with a focus of convenience. Information Technologies
also facilitates the introduction of new delivery channels — in the form of Automated Teller Machine, Net Banking, Mobile Banking,
card mechanism and the like. All though Information Technologies enhances the banks in achieving higher customer satisfaction
by extending value added services. Recently, banking industry in different countries has shown their interest transition in improving
service quality from traditional branches to electronic channels. Accordingly, many of them have tended to close or relocate their
branches to be sited closely to customers’ places for customers’ conveniences, and they have relied more on electronic banking
services with significant growth in electronic facilities such as Internet, computer, ATMs, telephone and mobile phones.
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REVIEWING TALENT MANAGEMENT SYSTEM TO IMPROVE PRODUCTIVITY AND

LOWERING ATTRITION IN INDIAN PHARMACEUTICAL INDUSTRY

BAIDHYA NATH SAH
PGADM STUDENT
SYMBIOSIS INSTITUTE OF MANAGEMENT STUDIES
SYMBIOSIS INTERNATIONAL (DEEMED UNIVERSITY)
KHADKI

Dr. MITA MEHTA
HEAD
DEPARTMENT OF HR & CORPORATE GOVERNANCE
SYMBIOSIS INSTITUTE OF MANAGEMENT STUDIES
SYMBIOSIS INTERNATIONAL (DEEMED UNIVERSITY)
KHADKI

ABSTRACT

Purpose- This study aims at studying the current status of Talent Management system in Indian Pharmaceutical Sector and the
outline possible & comprehensive suggestions that will helpo HR Managers in managing attrition and increase retention, that will
result into increased productivity. Design/Methodology Adopted: The study is a meta-analysis of research articles published and
all the data collected and presented in this research paper is secondary in nature. Findings: Pharmaceutical industry needs to adopt
more inclusive and encouraging talent management and HR systems. The gap between the talent and retention can be reduced
with better pay package, job enrichment, sponsoring higher education like management to employees, the bias free decision of
line manager, setting fair sales target and offering promotions at right time. It was also found that the major decisions pertaining
to appraisal for increment, promotions should be handled by efficient HR personnel rather than leaving it to line managers. Prac-
tical Implication: It will help the HR managers of Pharmaceutical industry in framing the HR strategy that will attract and retain
the best talent and reduce attrition that will result in enhanced performance of organization. Originality/ Value: The gap exists
between the earlier studies done and but there is a need for study which gives comprehensive outlook on Talent Management
including performance management, career development and retention techniques specific to what a HR Manager should take
into consideration while framing HR policies. This study aims at studying the current status of Talent Management system in Indian
Pharmaceutical Sector and the outline possible & comprehensive suggestions that will help HR Managers in managing attrition
and increase retention, that will result into increased productivity.
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FACTORS AFFECTING CUSTOMER SATISFACTION FROM ATM SERVICES: A CASE

STUDY OF HDFC BANK

Dr. B. P. ADHAU
ASST. PROFESSOR IN COMMERCE
DEPARTMENT OF COMMERCE
TAKSHASHILA MAHAVIDYALAYA
AMRAVATI

ABSTRACT

This study examines the impact and importance of customer satisfaction from ATM services. Reasonability of fee charged frequency
of Problem faced choice of ATM, usage of services and post purchase behaviour are selected as ATM service factor and these five
are the independent variables. Customer satisfaction is dependent variable. The primary source of data is used to assess the option
of respondent with respect to customer satisfaction inform ATM SERVICES IN HDFC Bank. The survey is based on 300 respondents
from 20 Bank in Maharashtra. To achieve to purpose of the study structured questionnaire is prepared. The regression model is
estimated to test the significance and importance of customer satisfaction form ATM Service in HDFC Bank. The Result shows that
there is a +ve impact of ATM service factor. on customer satisfaction. It indicates that higher the reasonability fee charged. Higher
would be the customer satisfaction. Similarly, higher choice of ATM HIGHER would be the customer satisfaction likewise increase
in usage of services lead to better customer satisfaction. The result reveals that higher the post purchase behaviour higher would
be the customer satisfaction. The study also includes that there is a -ve relationship between the frequency of problem faced and
customer satisfaction. The coefficient of beta is +ve and Significant for reasonability of fee charged choice of ATM usage of service.
Post purchase behaviour and customer satisfaction whereas the beta coefficient is -ve and significant for frequency of problem
faced and customer satisfaction.
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ARTIFICIAL INTELLIGENCE AND IT’s IMPACT ON BANKING SECTOR

MENDA SINDU
RESEARCH SCHOLAR
DEPARTMENT OF COMMERCE AND MANAGEMENT STUDIES
ANDHRA UNIVERSITY
VISAKHPATNAM

ABSTRACT

Technology has improved day by day in banking sector throughout the world. Banking is one of the sector which is having adoption
of the latest technologies like Management information system, E-banking applications and Artificial Intelligence, for both the
back-office and customer facing purposes. Banking sector is becoming one of the first adopters of Al. This article broadly speaking
about Artificial intelligence and how it influences on the banking sector. Artificial Intelligence is automating time-consuming tasks
that employees to do on a daily basis to improve the work processes of employees, and human resources are a major beneficiary
of these automation. The rudimentary applications Al include bring smarter chat-bots for customer service, personalising services
for individuals, and even placing an Al robot for self-service at banks. Beyond these basic applications, banks can implement the
technology for bringing in more efficiency to their back-office and even reduce fraud and security risks. In other sense of this article
is how the Banking industry is moving towards knowledgeable and digital based economy by using this artificial intelligence.
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ABSTRACT

The rapid growth of E-Commerce in India is because of increasing number of internet users in rural and urban areas, Youth are
playing an active role in using the internet for shopping and browsing purpose. Mobile internet users are also increasing rapidly
which in turn increase the development of M-Commerce in India. Every online transaction is processed by a payment gateway. The
payment gateways work between the user’s website and the financial institutions that process the transaction. Traditional E-pay-
ment system like credit cards, debit cards have some limitations like they are charging high cost, low performance and less secure.
Security and privacy are an important factor which stopping the consumer to shop online. Customers are concern for their personal
information of their cards when they are processing online transaction. Secure E-payment system can win the trust of online shop-
pers. E- Payment system increases the level of trust in online shoppers in India. The main motive of the e-payment system is to
perform transaction faster than traditional payment methods. The main growth factor for payment gateway is Security. If Payment
gateway will provide high security to merchants and online consumers, a sale of merchant’s products and trust of online consumers
will increase. Security is the challenge facing e-commerce today.
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competition, a group of intellectuals felt the need to have some platform, where young
and budding managers and academicians could express their views and discuss the

problems among their peers. This journal was conceived with this noble intention in view.

This journal has been introduced to give an opportunity for expressing refined and

innovative ideas in this field. It is our humble endeavour to provide a springboard to the
upcoming specialists and give a chance to know about the latest in the sphere of research
and knowledge. We have taken a small step and we hope that with the active co-
operation of like-minded scholars, we shall be able to serve the society with our humble

efforts.
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