
VOLUME NO. 1 (2011), ISSUE NO. 1 (JUNE) ISSN 2231-5756 

  
 

IIINNNTTTEEERRRNNNAAATTTIIIOOONNNAAALLL   JJJOOOUUURRRNNNAAALLL   OOOFFF   RRREEESSSEEEAAARRRCCCHHH   IIINNN   CCCOOOMMMMMMEEERRRCCCEEE,,,   IIITTT   AAANNNDDD   MMMAAANNNAAAGGGEEEMMMEEENNNTTT   

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

Circulated all over the world & Google has verified that scholars of more than sixty-six countries/territories are visiting our journal on regular basis. 
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

www.ijrcm.org.in 

CCCCONTENTSONTENTSONTENTSONTENTS    
    

Sr. 

No. 
TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1. KNOWLEDGE INERTIA AND ITS RELATIONSHIPS WITH ORGANIZATIONAL LEARNING AND ORGANIZATIONAL INNOVATION 

HAMIDEH SHEKARI & DR. S. ALI AKBAR AHMADI 
1 

2. A STUDY OF HUMAN RESOURCE PERFORMANCE APPRAISAL SYSTEM WITH SPECIAL REFERENCE TO THE OUTSOURCES SKILED AND 

UNSKILLED WORKERS OF INTERNATIONAL TOBACCO COMPANY LIMITED, GHAZIABAD 

DR. RAGHVENDRA DWIVEDI & KUSH KUMAR 

6 

3. BUDGET DISCIPLINE UNDER MILITARY AND CIVILIAN REGIMES: ANY DIFFERENCE IN NIGERIA? 

EGBIDE BEN-CALEB & AGBUDE GODWYNS ADE’ 
13 

4. WORKPLACE WELLNESS LEADS TO EMPLOYEE POTENTIAL & HEALTHY ENVIORNMENT – A STUDY IN THE MIDDLE EAST 

DR. HARINI J. METHUKU, SIMI SIMON & LINA FERNANDES 
18 

5. THE IMPACT OF PRODUCT PRICE CHANGES ON THE PROFITABILITY OF SMES IN NIGERIA 

OBIGBEMI IMOLEAYO FOYEKE 
23 

6. ANALYSIS OF VALUES AND UNDERSTANDING THE NATURE OF HUMAN PERSONALITY (GUNAS) IN THE INDIAN PSYCHO-

PHILOSOPHICAL PERSPECTIVES 

DR. M. ANBALAGAN & DR. A. DHANALAKSHMI 

26 

7. MALNUTRITION AMONG INFANTS: KEY TRENDS AND STATUS 

ASHALATHA SUVARNA & DR P. S. YADAPADITHAYA 

33 

8. SATISFACTION AND EFFECTIVENESS OF TRAINING AMONG THE EMPLOYEES OF TWAD BOARD – A CASE STUDY 

F. MOHAMED SABURA & DR. T. VIJAYAKUMAR 

38 

9. RETAIL INVESTOR’S PERCEPTION TOWARDS CORPORATE GOVERNANCE – A STUDY OF SELECTED CITIES 

GADE SURENDAR & DR. S. KAMALESHWAR RAO 
44 

10. PROFESSIONAL MANAGEMENT OF SCHOOLS: AN ANALYSIS OF PLANNING FUNCTION. 

DR. N.P.PRABHAKAR & DR. K. V. RAO 
50 

11. SERVICE QUALITY IN HOSPITALITY INDUSTRY – EXPECTATIONS FROM THE PERSPECTIVES OF MANAGERS AND GUESTS 

DR. R. RENGANATHAN 
57 

12. GOVERNANCE OF MUTUAL FUNDS: THE ANALYSIS OF MANAGEMENT PRACTICES IN INDIA 

E. UMA REDDY & C M REDDY 
61 

13. A STUDY OF ROLE STRESS AMONG TWO INDIAN GOVERNMENT ORGANIZATIONS 

BUSHARA BANO & DR. PARVAIZ TALIB 
64 

14. EXECUTIVE ROLE CONFLICT AND ITS CONSEQUENCES 

SELVARANI SHANKER 
68 

15. WORK ETHICS AND PROFESSIONAL VALUES – A TOOL FOR ORGANIZATIONAL EFFECTIVENESS 

DR. S. B. AKASH 
71 

16. MOBILE TEXT MESSAGING BEHAVIOR AMONG YOUTH IN INDIA: AN EMPIRICAL STUDY BASED ON THEORY OF REASONED ACTION 

G. N. SATISH KUMAR, H. VANI & S. VANDANA 
75 

17. EDUCATIONAL LOANS: A STUDY OF STUDENTS, EDUCATIONAL INSTITUTIONS AND BANKERS PERSPECTIVE 

DR. BABLI DHIMAN & DR. ASHOK KHURANA 
80 

18. HR PRACTICES THAT ENHANCE HUMAN CAPITAL DEVELOPMENT AND ORGANIZATIONAL PERFORMANCE IN INDIAN SOFTWARE 

COMPANIES 

R. INDRADEVI 

85 

19. BRAND LOYALTY 

NEERAJ KUMAR SADDY 
91 

20. FDI IN THE INDIAN RETAIL SECTOR- PROBLEMS AND PROSPECTS 

BULBUL SINGH & SUVIDHA KAMRA 
98 

21. RATIO BASED CREDIT EVALUATION MODEL 

DR. AMITAVA BASU 
106 

22. ENHANCING STUDENT EMPLOYABILITY: HIGHER EDUCATION AND WORKFORCE DEVELOPMENT 

HEMANT CHAUHAN & PALKI SETIA 
112 

23. IMPACT OF PHYSICAL ENVIRONMENT IN CUSTOMER RETENTION AND RELATIONSHIP BUILDING: A CASE STUDY OF HOTEL 

INDUSTRY 

DR. DEEPAK JAIN 

117 

24. CONSUMERS’ PERCEPTION TOWARDS ORGANIZED AND UNORGANIZED RETAIL: A COMPARATIVE STUDY DONE IN PUNE CITY, 

INDIA. 

MUKTA SRIVASTAVA 

125 

25. BREAKTHROUGH MANAGEMENT STRATEGY: EMERGING NEW INNOVATION THINKING IN INDIAN MANUFACTURING INDUSTRIES 

RAVEESH AGARWAL 
134 

 REQUEST FOR FEEDBACK 139 



VOLUME NO: 1 (2011), ISSUE NO. 1 (JUNE)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

ii 

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

PATRONPATRONPATRONPATRON    
SH. RAM BHAJAN AGGARWAL 

Ex. State Minister for Home & Tourism, Government of Haryana 

Vice-President, Dadri Education Society, Charkhi Dadri 

President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
AMITA 

Faculty, E.C.C., Safidon, Jind 
    

ADVISORSADVISORSADVISORSADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 

Principal (Retd.), Maharaja Agrasen College, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Dean (Academics), Tecnia Institute of Advanced Studies, Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

EDITORIALEDITORIALEDITORIALEDITORIAL    ADVISORY BOARDADVISORY BOARDADVISORY BOARDADVISORY BOARD    
DR. AMBIKA ZUTSHI 

Faculty, School of Management & Marketing, Deakin University, Australia 

DR. VIVEK NATRAJAN 
Faculty, Lomar University, U.S.A. 

DR. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

DR. KULBHUSHAN CHANDEL 

Reader, Himachal Pradesh University, Shimla 

DR. TEJINDER SHARMA 

Reader, Kurukshetra University, Kurukshetra 



VOLUME NO: 1 (2011), ISSUE NO. 1 (JUNE)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iii 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Government F. G. College Chitguppa, Bidar, Karnataka 

MOHITA 
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

DR. ASHOK KUMAR 

Head, Department of Electronics, D. A. V. College (Lahore), Ambala City 

DR. JATINDERKUMAR R. SAINI 

Head, Department of Computer Science, S. P. College of Engineering, Visnagar, Mehsana, Gujrat 

DR. V. SELVAM 
Divisional Leader – Commerce SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Reader, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

S. TABASSUM SULTANA 

Asst. Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, E.C.C., Safidon, Jind 

MOHITA 
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 



VOLUME NO: 1 (2011), ISSUE NO. 1 (JUNE)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iv 

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining 

to recent developments & practices in the area of Computer, Business, Finance, Marketing, 

Human Resource Management, General Management, Banking, Insurance, Corporate 

Governance and emerging paradigms in allied subjects. The above mentioned tracks are 

only indicative, and not exhaustive.  

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after 

preparing the same as per our submission guidelines duly available on our website under 

the heading guidelines for submission, at the email addresses, info@ijrcm.org.in or 

infoijrcm@gmail.com. 

    

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

Dated: ________________________ 

The Editor 

IJRCM 

Subject: Submission of Manuscript in the Area of                                                                                                                                                                                   . 

(e.g. Computer/Finance/Marketing/HRM/General Management/other, please specify). 

Dear Sir/Madam, 

Please find my submission of manuscript titled ‘___________________________________________’ for possible publication in your journal. 

I hereby affirm that the contents of this manuscript are original. Furthermore it has neither been published elsewhere in any language fully or partly, 

nor is it under review for publication anywhere. 

I affirm that all author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if our/my manuscript is accepted, I/We agree to comply with the formalities as given on the website of journal & you are free to publish our 

contribution to any of your journals. 

Name of Corresponding Author: 

Designation: 

Affiliation: 

Mailing address: 

Mobile & Landline Number (s):  

E-mail Address (s): 

2. INTRODUCTION: Manuscript must be in British English prepared on a standard A4 size paper setting. It must be prepared on a single space and single 

column with 1” margin set for top, bottom, left and right. It should be typed in 12 point Calibri Font with page numbers at the bottom and centre of 

the every page. 

3. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

4. AUTHOR NAME(S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in 12-point Calibri Font. It must be centered underneath the title. 

5. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain background, aims, 

methods, results and conclusion. 



VOLUME NO: 1 (2011), ISSUE NO. 1 (JUNE)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

v 

6. KEYWORDS: Abstract must be followed by list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated 

by commas and full stops at the end. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before 

each heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should be in a 8 point Calibri Font, single spaced and justified. 

10. FIGURES &TABLES: These should be simple, centered, separately numbered & self explained, and titles must be above the tables/figures. Sources of 

data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. It must be single spaced, and at the end of the manuscript. The author (s) 

should mention only the actually utilised references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. 

The author (s) are supposed to follow the references as per following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, 

working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• Use endnotes rather than footnotes.  

• The location of endnotes within the text should be indicated by superscript numbers. 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

Books 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio," Ohio State University.  

 

Contributions to books  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David 

Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

 

Journal and other articles  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban 

Economics, Vol. 21, No. 1, pp. 83-104. 

 

Conference papers  

• Chandel K.S. (2009): "Ethics in Commerce Education." Paper presented at the Annual International Conference for the All India Management 

Association, New Delhi, India, 19–22 June. 

 

Unpublished dissertations and theses  

• Kumar S. (2006): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

 

Online resources  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

 

Website  

• Kelkar V. (2009): Towards a New Natural Gas Policy, Economic and Political Weekly, Viewed on February 17, 2011 

http://epw.in/epw/user/viewabstract.jsp 



VOLUME NO: 1 (2011), ISSUE NO. 1 (JUNE)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

61 

GOVERNANCE OF MUTUAL FUNDS: THE ANALYSIS OF MANAGEMENT PRACTICES IN INDIA 

 

E. UMA REDDY 

ASST. PROFESSOR (MANAGEMENT STUDIES) 

CVR COLLEGE OF ENGINEERING 

VASTUNAGAR, MANAGALPALLY (V) RR DIST 

 

C M REDDY 

PROFESSOR EMERITUS AND CHAIRMAN (MANAGEMENT STUDIES) 

DEPT OF BUSINESS MANAGEMENT 

OSMANIA UNIVERSITY 

HYDERABAD 

 

ABSTRACT 
Governance in mutual fund operations aims at establishment of appropriate checks and balance, full disclosure and reporting for mutual funds offering, fair 

valuation methods and uniform performance measurement while fulfilling the investor’s expectations. Mutual fund industry in India is demonstrating the 

philosophy of innovative nature in every aspect of the fund management. As a result it is observed that all asset management companies are implementing the 

best management practices to facilitate their customers with various provisions of utmost advantage. This study of governance of mutual fund includes 

identifying the mandatory regulations for management practices and also evaluates effectiveness of such practices.  The Grievance management information of 

all Indian Asset Management Companies reveals that there is a need for review of existing management practices. 

 

KEYWORDS 
Governance of mutual funds, management practices, grievance management. 

 

INTRODUCTION 
he size and Growth of Mutual Fund industry in India has changed enormously over the last decade.  Industry is growing with annual growth rate of 27.25 

% in terms of net sales. However Retail investor participation is only 26% of total Assets Under Management (AUM) which is indicating untapped 

potential for the growth of industry. Building investors trust and increased customer awareness will be the critical factors towards sustainable growth. In 

this regard Mutual funds need to exhibit good governance practices and transparency in all their areas of operations, in particular, roles and responsibilities of 

the board of directors and the committees of the board, code of ethics and best practices for the employees, trading procedures and practices, portfolio 

management, management fee and other expenses and performance measurement of the fund. 

 

FIG 1: CATEGORY WISE INVESTORS IN PERCENTAGE OF ASSETS UNDER MANAGEMENT 

 
Source: AMFI CATEGORY AUM DATA- AS ON SEPTEMBER 30, 2010 

 

COMPARISON OF   MUTUAL FUND GOVERNANCE AND CORPORATE GOVERNANCE 
Corporate boards are empowered to utilize their power and influence and can effectively monitor the actions of management, intervening where necessary, but 

mutual fund boards are found to have significant structural differences that dilute the authority of directors in the management of mutual funds. The 

relationship between all the stakeholders in an Asset management company includes the unit holders, directors, and management of a company as defined by 

the corporate charter, bylaws, formal policy and rule of law. 

The study of governance in mutual funds includes all operations and the established checks, disclosure and reporting for mutual funds offering, valuation 

methods and performance measurement across the spectrum of industry. 

 

KEY AREAS OF FIDUCIARY RESPONSIBILITY OF MUTUAL FUND BOARDS 
This includes Act in the interest of investors, ensuring the truthfulness & fairness of accounts, ensuring good performance, fair and consistent treatment of 

investors, fair pricing of services provided to the fund, fraud prevention, fair pricing of the funds (NAV) and consistency between fund prospectus/sales literature 

and reality and managing conflicts of interests. 

 

T



VOLUME NO: 1 (2011), ISSUE NO. 1 (JUNE)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

62 

FIG 2: STAKE HOLDERS IN MUTUAL FUNDS 

 
Source: CII-KPMG Report june2009 

 

OBJECTIVES OF THE STUDY 
This study of governance of mutual fund is investor-centric; hence every aspect is analyzed with that angle only. The main objectives include 

• To sort out the governance norms of mutual funds as mandatory regulations in management practices. 

• To identify and evaluate the investor management practices of the Indian Asset Management Companies. 

 

DATA SOURCES & METHODOLOGY OF THE STUDY 
The secondary data up to the month of December 2010  related to investor complaint status reports, governance norms and management practices  from AMFI 

(The Association of mutual funds in India), SEBI and Asset Management Companies is collected. Interpretation of published documents is done by using simple 

statistical tools to evaluate the effectiveness of management practices. 

 

ANALYSIS OF THE STUDY 
BUSINESS PROCESS MANAGEMENT IN MUTUAL FUNDS 

Business Process consists of the following typical activities  

• Sale of units: investment (purchase) applications receiving from investors from diverse outlets. 

• Transaction processing: Process units transactions, agents' commission, flat commission, overriding commission, dividend, dividend re-investment etc  

• Switches and shifts: Request process  to use option to switch units (partial or full) between Plans (from Dividend to Growth option or vice versa) of the 

Scheme 

• Redemption of units and Payment: : Make payment by modes such as manual, cheque printing, and payment gateway to the bank 

• Grievance tracking and management: acknowledge the investors' grievances / queries  

• Enquiry: Providing access of  information on the performance of a fund, obtain statement of account or look into other related static information, etc., on 

the Internet 

• Reporting:  Report generation on commission payment, account statement, dividend statement, operational information, unit holders, amendment 

confirmations, transfers, etc.  

MANAGEMENT PRACTICES OF INDIAN MUTUAL FUNDS 

New business models are emerging in the fund management in view of the fact that the product innovation, best service and   performance delivery are the key 

competitive factors ruling the competition. Mutual fund industry in India is demonstrating the philosophy of innovative nature in every aspect of the 

management of their funds. As a result it is observed that all asset management companies implementing the best management practices to facilitate their 

customers with various provisions at the utmost advantage. The typical practices are: 

1. Product accessibility to all category of customers with other industries distribution network tie up , retail distribution, collection centers, third party 

outlets, and servicing centers 

2. Innovative distribution channels like online order collection with  e- platforms 

3. Extensive awareness and new promotional strategies to reach out to more households 

4. Introduction of the derivative securities and access to global markets enabled the funds to hedge their risk. 

5. Competition through the degree of differentiation and branding of investment philosophies. 

6. Continuous improvement in service to the customers with the networking of branches and third party agencies 

7. Focus on increasing Customer engagement Pre and Post Completion of the Investment. 

8. Access to common account statement (CAS) for all holdings across all Mutual funds 

9. Changing of existing distributor without seeking ‘No Objection Certificate’(NOC) 

10. Holding of Mutual fund units in Demat Account 

11. Buy/Sell transactions through the stock exchanges 

12. Direct complaint/query without involvement of any third party distributors. 

SEBI NORMS AND REGULATIONS IN MANAGEMENT PRACTICES OF INDIAN MUTUAL FUNDS 

The regulator, Securities and Exchange Board of India (SEBI) is providing an enabling environment to promote the growth of mutual funds. The main objectives 

are enhancing corporate governance in mutual funds operations, including the establishment of appropriate checks and balances, disclosure and reporting for 

mutual funds offering, valuation methods and performance measurement. SEBI is empowered for the enforcement and investigation particularly in dealing with 

malpractices. It has consistently introduced several regulatory measures and amendments aimed at protecting the interests of the investor that augurs well for 

the long term growth of the industry. The Fund manager and Board of Director’s fiduciary obligations and relevant regulations in the fund management are as 

follows  
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All offer documents (ODs) including Statement of Additional Information (SAI) and Scheme information Document (SID) Mutual Fund schemes shall be filed with 

SEBI in terms of the regulations. Undertaking from Trustees for new Scheme with regard to compliance of AMC with Regulations related to new product offer, 

Selection of appropriate Benchmarks for performance measurement, Consolidation of Schemes, Implementation of the Risk Management System, Half Yearly 

disclosure of Portfolios and Disclosure of derivatives in Half Yearly Portfolios, Abridged Scheme wise Annual Report, Annual report of the AMC, Submission of bio 

data of key personnel, Disclosure of investor complaints with respect to Mutual Funds, Formation of Audit and Valuation Committees by the Trustees and/or 

AMC, Investment and/or for  / Trading in Securities by the employees of the AMC(s) and Trustee(s), Compliance to the Insider Trading Regulations, Scheme 

Performance Review with benchmark indices and reporting, Audit by an independent CISA/CISM qualified or equivalent auditor, role of mutual funds in 

corporate governance of public listed companies, Disclosure of Net Asset Value, Valuation of Securities, Limits on fees and expenses charged to schemes, 

dividend distribution procedure, Investment Restrictions  and Overseas Investment, Norms for investment and disclosure by Mutual Funds in Derivatives, 

Advertisement Code and Forms of Advertisement, Specify the Code of Conduct for distributors, agents, brokers and Obligating the investors for Know your client 

(KYC) certificate. 

 

FIG 3: CATEGORY WISE TOTAL COMPLAINTS OF ALL ASSET MANAGEMENT COMPANIES AND PERCENTAGE OF TOTAL FOLIOS 

 
Source: AMFI Investor complaints as on 31

st
 march2010. 

All Asset management companies are effectively handling the investor complaints since most of the complaints have been resolved within a month. Indian 

Mutual funds are maintaining the total folios of 4,73,15,958 as on 31
st
 march 2010. Most of the complaints related to non receipt of dividend and redemption 

proceeds when IV category complaints are excluded. In total, the reported 36 fund houses received over 3.89 lakh complaints in 2009-10, of which 

approximately 3.79 lakh  (97%) were resolved by them within 30 days of receiving the complaints. Important aspect in the analysis is other complaint category. It 

accounts for 48.18% of total complaints. 

Other complaints include changes in policies and procedures, changes in key personnel, changes in key information memorandum and scheme information 

document, Book closure, Asset allocation and Portfolio matters. This category accounts for majority of complaints therefore serious attention is needed. These 

complaints not only question the credibility of governance practices but also leave the investors with apprehension. This precursor states the need for the 

urgent review of management practices by the Asset management companies.    

 

CONCLUSION 
The Indian mutual fund industry needs enhanced governance for the greater participation of all stakeholders to maintain the sustainable growth.  The efforts of 

all the stake holders are needed to embrace best governance practices in the fund management. The improvements in the service, better definition in the rules, 

more education of industry participants, development of industry best practices and continued regulatory and industry dialogue and feedback are to be taken 

into perspective.  

 

BIBLIOGRAPHY 
1. CII-KPMG Report   J U N E   2009 “Indian Mutual Fund Industry–The Future in a Dynamic Environment Outlook for2015    

2. Global corporate governance issues for Mutual funds Survey by Investment company institute (ICI), Washington Dc, year 2000 website: www.ici.org  

3.Governance of Canadian Mutual Funds: Reality, Regulation and Reforms Outline  by Rebecca  Cowdery The American Enterprise Institute  for Public Policy 

Research Washington, D.C May 18, 2006 website: www.blgcanada.com 

4. Lee Gremillion (2005): Mutual fund industry handbook –A comprehensive guide for investment professionals,   John Wiley &Sons, Inc., New jersey 

5. Robert F. Radin* and William B. Stevenson: Comparing Mutual Fund Governance and Corporate Governance, CORPORATE GOVERNANCE Volume 14 Number 5 

September 2006 

6. SECURITIES & EXCHANGE BOARD OF INDIA (SEBI) .The Master Circular January 07, 2011 and january01, 2010    http://www.sebi.gov.in/circulars/2010/ 

MasterCircular-mf.pdf 

7. Stephen Tate: The Role of Independent Directors In Mutual Fund Governance http://cyber.law.harvard.edu/rfi/papers/Role.PDF 

8. The 2008 Mutual Fund Governance Survey by PricewaterhouseCoopers www.pwc.com/lu. 

 

 

 

 

 



VOLUME NO: 1 (2011), ISSUE NO. 1 (JUNE)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

64 

REQUEST FOR FEEDBACK 

 

Esteemed & Most Respected Reader 

At the very outset, International Journal of Research in Commerce and Management (IJRCM) appreciates 

your efforts in showing interest in our present issue under your kind perusal. 

I would like to take this opportunity to request to your good self to supply your critical comments & 

suggestions about the material published in this issue as well as on the journal as a whole, on our E-mails 

i.e. info@ijrcm.org.in or infoijrcm@gmail.com for further improvements in the interest of research. 

If your good-self have any queries please feel free to contact us on our E-mail infoijrcm@gmail.com. 

Hoping an appropriate consideration. 

With sincere regards 

Thanking you profoundly 

Academically yours 

Sd/- 

Co-ordinator 

 


