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ABSTRACT 

This article attempts not only to highlight the importance of the implementation of genuine diversity management policies, 

strategies and programmes that will equip employees with the necessary skills to interact with and value the contribution of 

employees from different cultural backgrounds and, in so doing, realize their full potential and that of the department but also to 

establish policy guidelines, which the Department of the Premier can utilize to improve the relationship and interaction between 

employees from different cultural backgrounds in order to ensure a competitive advantage with regard to service delivery. The 

article also acknowledges that a stable workforce is a prerequisite for the implementation of an agreed long-term plan, increased 

efficiency and effectiveness, improved quality and continued service delivery of a very high standard. Being from different 

backgrounds, each employee brings his or her own perceptions and experiences to the workplace. Encouraging the management 

of diversity of culture could help to generate new ideas and innovative approaches to tackle workplace problems. It is thus 

imperative that an instrument must be in place to harness the different perceptions and experiences and utilizing it to create a 

competitive advantage. Genuine diversity management policies, strategies and programmes will equip employees with the 

necessary skills to interact with and value the contribution of employees from different cultural backgrounds and, in so doing, 

realize their full potential and that of the employer 
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ABSTRACT 

The paper mainly focuses on the prospects of tourism sector in Bangladesh. Bangladesh is a country of enriched heritage and 

culture from thousands of years ago. The economy of Bangladesh has much potentiality to earn foreign currency creating more 

attraction and disseminating the information about the tourist places to other parts of the world. The study has been conducted 

based on secondary information that have been collected from various articles published in journals, Bangladesh Parjatan 

Corporation (BPC), Ministry of Civil Aviation and Tourism, and different websites. Authors’ personal experiences and observations 

have also been taken into account to get the findings. The paper finds that the major tourist attractions, number of foreign 

tourists arrivals in Bangladesh in several years, the annual income and profit earning from tourism sector in the country have 

shown the opportunities and potentiality of tourism development in the country. However, the paper identifies various 

constraints to the development of tourism and prescribes some necessary recommendations for policy formulation and 

managerial implication of the development of the tourism sector in Bangladesh. Therefore, the value of the tourism sector 

development has a positive impact on the growth and economic development of Bangladesh in future. 
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ABSTRACT 

This research paper is an attempt to examine the associations between certain set of chosen independent and dependent 

variables concerning post graduate students and their academic performance in respective courses. This study has been 

undertaken on 76 Post-Graduate (PG) students in Muscat, Sultanate of Oman. A set of independent variables, viz.; educational 

background, gender, employment sector, sponsorship status, marital status were identified and their strength of association was 

individually checked with the only dependent variable( i.e., academic performance of students) in the study. Chi square test was 

used to test whether the two variables (dependent and independent) are statistically associated with each other significantly. 

Since Chi square test helped us to look only at statistical association, we examined Contingency Coefficient C, Cramer’s V, Phi 

Correlation Coefficient and Lambda Asymmetric Coefficient (indexes of agreement) to test the strength of the association 

between the select pair of variables. 
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ABSTRACT 

As responsible corporate citizens, all businesses should contribute to social development of the country. However, from a 

business perspective, the shareholders of a company are interested in the return for their investment. They would prefer to have 

a quantifiable method to know the exact impact of the investment on CSR on company profitability. If there are no proper 

information on the benefits of CSR, it is difficult to persuade the corporate to pump in scarce resources to CSR initiatives, which 

otherwise could have been used to generate definite benefits. This research attempted to fill this gap by developing a set of data 

on the financial benefits of CSR initiatives. A questionnaire-based survey was carried out among the listed companies in the 

Colombo Stock Exchange. On average the companies spend about 6.6% of their turnover on CSR related activities, including 

training, research and community work. In the case of relationships between CSR activities and financial performance, only in 

employee relations and customer/supplier relations show significant positive correlations with financial performance. In addition 

to these two, community relations also show a significant positive correlation with perceived benefits of CSR. Community 

relations and environment is not significantly correlated with any of the financial indices. 
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ABSTRACT 

Electronic product is an essential product used by all types of people all over the world. There are different brands of electronic 

product available in Bangladesh. As choice vary person to person so many people chose non brand product also. There is a huge 

demand for electronic product in our country. As a result branded product and non branded product both is available in the 

market of Bangladesh. But performance of the products is not same. Low cost electronic product mostly available in the market 

of Bangladesh. The high performance results from the use of advanced materials and process techniques which typically 

increases the technology cost. Performance of low cost electronic product depends on some related factors. Specific hypotheses 

were developed, information from the consumers who used low cost electronic products  were collected through structured 

questionnaire, data was analyzed through statistical tools and finally conclusions were drawn about the factors that Related to 

the Performance of Low Cost Electronic Products in Bangladesh.  These findings will be helpful in understanding various aspects 

of consumers view point about Factors Related to the Performance of Low Cost Electronic Products in Bangladesh which can be 

further improved. 
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ABSTRACT 

This study attempts to investigate the levels of workers’ job satisfaction with regard to HRM policies and practices in the 

multinational corporations adopting TeleCorp (anonymously named), a leading multinational telecommunication company in 

Bangladesh, as a case study. The study is empirically based on a questionnaire survey with a response rate of 81%. The research 

observes that employees are satisfied with certain practices of TeleCorp such as performance appraisals, pay, compensation and 

dismissal whereas dissatisfied with job autonomy and working time. This study also analyses how job satisfaction varies among 

various groups of workers - groups categorised according to employees’ personal and job related characteristics. The levels of 

employees’ job satisfaction are observed to fluctuate in terms of their age, gender, education, experiences, designation, and 

marital status. A set of recommendations are formulated in light of the standard HR-policies and practices in literature and 

prescribed in view of the observations made with regard to employees’ job satisfaction at TeleCorp. The outcomes of this 

research can be used in an inductive manner to penetrate a general picture of the existing multinational companies in 

Bangladesh. The outcomes can also be used as a guideline for those companies which are in pursuit of uplifting the standard of 

their HR practices as a mechanism to develop global competence. As the list of HR issues covered in this study are non-exhaustive 

in nature, the research ends with proposing for further research on a wider scale comprising of all types and sizes of companies 

operating in Bangladesh. 
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ABSTRACT 

In this study, we deal with the effect of internal auditors and family control on operational accrual items measurements across 

the Tehran Stock Exchange (TSE) registered firms. The operational accrual items of the G iuli and HIn Model have been used to 

measure the conservatism level. In comparison with other models, including Basu’s model, the above-mentioned model is more 

reliable. "Herfindal-Hirschman Model” has been used to measure the family control. A total of 125 corporations were selected 

randomly in 2011 for this study. Both regression and Pearson methods were used as the statistical methods of the study. Our 

findings approved the very intensive relationship between the internal auditor and the operational accrual items measurement. 

The impact of the family control over corporations on their conservatism level has been verified, as well; there was a positive and 

direct relation between the two mentioned variables. Also, the effects of firm size and financial leverage on the operational 

accrual items have been approved; the relation between these variables was more intense.  
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ABSTRACT 

Today, Experts believe that the organizations’ performance is not only evaluated by financial issues. They believe that there are 

other factors affecting on the financial and non-financial performance of the organizations. Researchers (including economists, 

accountant and organization s managers) believe that the performance of each organization is the total reflection of its 

intellectual capital (human capital, structural capital and customer capital). In fact, the improvement of each factor 

demonstrates the financial and non-financial performance of the organization. Therefore the first hypothesis is as follow: the 

desired condition of intellectual capitals cause to improve the effectiveness, the market place, customer satisfaction, competence 

and suitable operation of the organization. In this survey, data analysis was based on the descriptive and comprehensive 

methods and SPSS software and multiple regressions were used in order to test the hypotheses. The population included all 

managers and assistants of Tehran’s Sepah banks. In this regard, some procedures were presented in order to use intellectual 

capital and to improve it efficiently.  
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ABSTRACT 

In this research paper it is tried to figure out the causes of stress in teachers who are teaching at different levels and what are the 

consequences that generate from the stress factors in Pakistani educational institutions? Active and passive coping strategies 

were used as moderators to find out their impact on the stress factors and on their consequences. The data was collected from 

the different schools, colleges and the universities from the different cities of Pakistan. Convenient random sampling technique 

was used for the data collection. Close ended questionnaires were used as measurement scale. Total sample size was 

204.Multivariate analysis of covariance MANCOVA was used for the analyses. The results showed confirmation of first two 

hypotheses out of three. Stress factors were creating negative feelings among the teachers. Coping strategies which were used 

for the stress reduction and for the reduction of negative feelings were not highly effective. Active coping behavior is to some 

extent significant.  
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ABSTRACT 

The retail is one of the fastest growing sectors in India over the last couple of years. Indian retail sector comprises of organized 

and unorganized retail sector. Traditionally the retail market in India was largely unorganized; however with changing consumer 

preferences, organized retail is gradually becoming popular. Unorganized retailing consists of small and medium grocery store, 

medicine stores, subzi mandi, kirana stores, pan shops etc. More than 90% of retailing in India fall into the unorganized sector, 

the organized sector is largely concentrated in big cities. Organized retail in India is expected to grow 25-30 per cent yearly and is 

expected to increase from Rs35, 000 crore in 2004-05 to Rs109, 000 crore ($24 billion) by 2010.  Another credible factor in the 

prospects of the retail sector in India is the increase in the young working population and dual economies. This paper provides 

detailed picture about the growth of retailing industry in India. It examines the growing awareness and brand consciousness 

among people across different socio-economic classes in India and how the urban and semi-urban retail markets are witnessing 

significant growth. It explores the role of the Government of India in the industry ½s growth and the need for further reforms. In 

India the vast middle class and its almost untapped retail industry are the key attractive forces for global retail giants wanting to 

enter into newer markets, which in turn will help the India Retail Industry to grow faster. The paper also includes strategies, 

strength and opportunities of retail stores, retail format in India, recent trends, and opportunities and challenges, entrance of 

global players and challenges before Indian retailers in the near future. 
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ABSTRACT 

A well- functioning financial market is a key to sustained economic growth. Number of the steps has been taking by emerging 

economies from last 10 years, for strengthen their domestic financial systems including various segments of the financial market. 

Financial markets also facilitate effective implementation of monetary policy by serving as a link in the transmission mechanism 

between monetary policy and the real economy. In India, although financial markets have existed for a long time, they remained 

relatively underdeveloped viz-a-viz some emerging market economies for a variety of reasons. Concerted efforts to develop the 

financial markets towards global standards began in the early 1990s as a part of broader financial sector reforms. In the 

Financial market Banks plays a paramount role in the growth of the economic. Due to Globalization, liberalization and 

Privatization the Indian Banking industry has undergone tremendous changes to enforce the financial stability in the economy. 
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ABSTRACT 

Locus of control is a tern in psychology which refers to a person’s belief about what causes the good or bad results in his other 

life, either in general or in a specific area such as health or academics.  It refers to the extent to which individuals believe that 

they can control events that affect them. Individuals with a high internal locus of control believe that events results primarily 

from their own behavior and actions. Those with a high external locus of control believe that powerful others, fate, or change 

primarily determine events. It is only attitude or way of approach of employees towards a job which determines the job 

satisfaction and improves the job performance.  Keeping in view the employees perception of locus of control in their life and 

work this study has been undertaken. Primary data collected from the respondents by using a well structured questionnaire. The 

secondary data is collected from the company Profiles, Magazines, Journals and Publications. Simple random sampling is used for 

this study. Samples have been drawn in such a way that every employee has an equal chance of being included for investigation. 

A sample of 250 respondents used for data collection. The analysis have been done with the help of statistical tools, those are 

percentage analysis and chi-square test. Finally, this research provides a reasonable suggestion and recommendation towards 

the company to improve their internal locus of control of employees which will be helpful for the better performance of the 

organization. 
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ABSTRACT 

Banking industry is the harbinger of the developmental processes of the economy as it plays a pivotal role in mobilization of 

resources for the investment purposes.  In present context when the Gross domestic savings amount to 35 percent and 

investments account for 36 percent of GDP, it has been possible to sustain on average 8.5 percent of growth rate for past 4 years. 

This has had a favorable impact on the national output, income and employment generation and foreign exchange reserves .The 

momentum and buoyancy in the economy is linked to quality of work culture and organisational climate, as service sector 

contribute nearly 60 percent to the GDP. The present paper therefore has undertaken an empirical study on organisational 

effectiveness and its impact on service efficiency in reference to banking sector.  The methodology adopted is based on 

qualitative and quantitative parameters covering Jammu & Kashmir Bank and State Bank of India comprising of 100 employees 

drawn from three tire managerial cadres. Findings reveal that there is a decisive relationship between the service efficiency and 

quality of work culture, which in turn shapes edifice of the organisational climate. Various issues which determine the work 

culture, efficiency and organisational climate have therefore been studied to provide a fresh perspective, keeping in view the fast 

changes sweeping the banking sector across the globe.  
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ABSTRACT 

Human Resources play a very important role in the development of the business. They constitute the organization at all levels 

and are regarded as a dynamic factor of production. In order to get best results from the employees, management must be 

aware of what employees expect from their employees. It is for the management to see that the workers get economic, social 

and individual satisfaction, employee welfare activities are undertaken. The Study on “employee welfare measures” is conducted 

with the main objective of evaluating the effectiveness of welfare measures in industrial sector and to suggest measures to make 

existing welfare measures much more effective and comprehensive so that the benefits of the employees will be increased. The 

concept of ‘employee welfare’ is flexible and elastic and differs widely with time, region, industry, social values and customs, 

degree of industrialization, the general economic development of the people and political ideologies prevailing at a particular 

time, it is also melded according to the age – group, sex, socio - cultural background, marital and economic status and 

educational level of the employee in various industries. In the ‘broader sense’, employee welfare may include not only the 

minimum standard of hygiene and safety laid down in general employee legislation, but also such aspects of working life as 

social insurance schemes, measures for the protection of women, limitation of hours of work, paid vacation, etc. In the ‘narrow 

sense’, welfare in addition to general physical working conditions is mainly concerned with the day – to – day problems of the 

employees and social relationships at the place of work. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 1 (2011), ISSUE NO. 6 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

15 

MOTIVATORS AND INHIBITORS OF ONLINE SHOPPING IN HYDERABAD 
 

MOHD LAYAQ AHAMAD 

ASSOCIATE PROFESSOR 

DEPARTMENT OF MANAGEMENT 

AURORA’S PG COLLEGE 

HYDERABAD 

 

SHAIKH MOHD ZAFAR 

PROFESSOR & PRINCIPAL 

BHARATIYA VIDYA PEETH COLLEGE OF ENGINEERING 

NAVI MUMBAI 

 

ABSTRACT 

Online shopping offers wide range of benefits to internet users such as unique products, low price, convenience etc. despite these 

benefits there are various issues such as privacy, security, return of products. The purpose of this article is to examine motivation 

factors and hindrance factors for online shopping in Hyderabad. The population of this research is people from Hyderabad who 

have experience in purchasing product through online shopping site. Respondents were selected from different occupational 

groups, education, age, gender with a condition of internet shopping experience. A survey was conducted with pre-structured self 

administered questionnaire using importance and frequency scales on motivators and hindrances respectively. Snowball 

sampling was used to collect data from sampled respondents. Various statistical techniques such as mean, standard deviation 

and factor analysis are used for this study. The present study contributes an understanding of consumer perception towards 

these factors in B2C E-commerce in Hyderabad. 
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ABSTRACT 

Ergonomics is a stream of science, which may be helpful for your health and helps you to recover from various kinds of problems. 

There are various studies conducted regularly, in reference to ergonomics, which helps in creating products that would provide 

more comfort and benefits to the people who use them. It has been seen that most of these studies have provide information 

that has been effective in creating an impact on the person.  The health problems can be classified as short-run health problems 

and long-run health problems. Short-run health problems are those which comes into picture very soon as a person starts 

spending long hours in front of the monitor. It takes the form of tiredness, eye-pain, neck-pain, backache, shoulder-pain, 

headache, numbness and stiffness in joints. These problems lasts for few hours after work and some times from the beginning 

itself. To study the above mentioned short-run health problems more specifically, a sample of one hundred persons were taken 

into consideration on random basis. These people were selected from software companies and BPO’s at different age group on 

random basis. The study concludes that the most common complaints brought about by Computer users are headaches, burning 

eyes and dry eyes, which are related to eyestrain. Because; good health and productivity are helpful in raising both human capital 

and physical capital which results in capital formation. Ergonomic problems cannot be completely avoided. They can, though be 

scientifically reduced by a better workstation and a combination of rest and exercise. 
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ABSTRACT 

This project deals with the “A Study on the Usage of Knowledge Management” in Avasarala Technologies Limited (ATL). The 

method adopted for collecting the data for this project is primary data. The data mainly deals with the Usage of Knowledge 

Management towards employees in the organization. This explains two fundamental approaches to knowledge management. 

The tacit knowledge approach emphasizes understanding the kinds of knowledge that individuals in an organization have, 

moving people to transfer knowledge within an organization, and managing key individuals as knowledge creators and carriers. 

By contrast, the explicit knowledge approach emphasizes processes for articulating knowledge held by individuals, the design of 

organizational approaches for creating new knowledge, and the development of systems (including information systems) to 

disseminate articulated knowledge within an organization. The relative advantages and disadvantages of both approaches to 

knowledge management are summarized. A synthesis of tacit and knowledge management approaches is recommended to 

create a hybrid design for the knowledge management practices in a given organization. We have represented the collected data 

in the form of tables and diagrammatic representation. The analysis part carried out in this project by using Chi-square test and 

Correlation through the statistical package SPSS.    
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ABSTRACT 

One very important trend in the recent times has been the growth of human resource outsourcing. HR outsourcing is the 

outsourcing of peripheral but necessary administrative tasks such as payroll, benefits, education/training, recruiting personnel, 

administration and to realize economies of scale. Rapidly changing market dynamics and global competitive pressures have 

caused organizations to spend more time focusing on their core business. As a result, human resources outsourcing is becoming 

increasingly prevalent. The number of companies outsourcing HR activities continues to rise, and the scope of outsourced HR 

activities continues to expand. HR outsourcing can happen in HR functions, like payroll administration (producing cheques, 

handling taxes, dealing with sick-time and vacations), employee benefits (Health, Medical, Life insurance, Cafeteria, etc), human 

resource management (hiring and firing, background interviews, exit interviews and wage reviews), risk management, etc. 

Outsourcing has become a common response to manage people and technology resources strategically, enhance services, and 

manage costs more effectively. Outsourcing non-core activities allows HR professionals to move away from routine 

administration to a more strategic role. The organization can focus on higher value-added activities while the outsourcing 

provider takes care of the day-to-day administration. Critical internal resources, such as technology and talent, can be devoted to 

company's core business. Outsourcing reduces the need for large capital expenditures in non-core functions. Thus, outsourcing 

becomes a strategy for reducing the capital intensity of the business. A growing number of executives understand the benefits it 

can bring in terms of not only cost savings, but also heightened strategic focus.  
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ABSTRACT 

In Information and communication technologies (ICTs) covers the services like Mobile, Group SMS, Email, Chatting, radio and 

television, computers, Internet and various newly introduced and upcoming digital technologies. These ICT services have 

potentially powerful enabling tools for educational system modification and reform. The practice of introducing different ICTs in 

the regular classroom and other educational services from last decade, it is suggests that the full awareness of the potential 

educational benefits of ICTs is not automatic. The operative integration of ICTs into the educational services is a complex, multi-

layered process that involves not just technology but it required concentration given enough initial capital, technology make 

available is not the biggest part but also prospectus and pedagogy, institutional readiness; teacher capabilities and long-term 

financing are required. National Informatics Centre (NIC) of Central Government has taken initiatives for increasing Use of ICT for 

quality improvement also figures in Government of India's flagship programme on education, Sarva Shiksha Abhiyan (SSA). 

Again, ICT figured comprehensively in the norm of schooling recommended by Central Advisory Board of Education (CABE), in its 

report on Universal Secondary Education, in 2005. Most information systems in use today are based on the principles of 

databases, and so an understanding of databases is valuable for user. While using ICT services it is not only necessary to know 

the basic Idea of ICT and its use for educational development but also to manage with the daily life contexts of students-teacher 

interaction. This paper is an attempt to analyze use of ICT Implementation in Education.  
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ABSTRACT 

Recent decade is been the decade of information technology, every walk of our life is related to IT and also more or less  every 

country is depend upon  IT companies for its  economic development  but at the same time IT companies has  been suffered from 

many human Resource  issues, organizational climate is one of them, organizational climate is recognized as a common belief of 

its member towards the organisation on related dimensions, here researcher has assessed the organizational climate of two 

different kinds of group of IT companies i.e. Indian multinational IT companies and Foreign multinational IT companies, 

researcher found that two group have good organizational climate level but result also indicate that Indian multinational IT 

companies executives have good organizational climate level in comparison of foreign multinational IT companies. 
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ABSTRACT 

The changing economic system of India demands the double earning sources among the families. The families run by Indians 

through single source of income are turned to double earning system. The need of double earning sources obviously demands the 

woman of any family to look for occupation respective of their educational and skill background. The changes in the social system 

made occupation an unavoidable among Indian women. But women as an occupier will add an image to her but at the same 

time they have face problems both at physical and psychological level. Conflict is the incompatibility faced by an individual 

among themselves and with other objects at various situations. The consequences of conflict normally cause psychological and 

physical illness among the individuals. The level of impact due to conflict will differ between men and women, because of their 

physical and psychological pack up. The women in India in the status of working have to play multi role both at family and work 

places and those roles make to execute multi task at different levels and every working women cannot escape from that 

situation, in this aspect conflict is an unavoidable human devaluation must be faced by every women. The level of conflict will 

cause both positive and negative impact. This particular research paper aims to study the family to work and work to family 

conflict faced by working women in India by considering three specific sectors namely education, IT and banking background. In 

addition to that this particular study aims to determine the reason for conflicts and its impact, the ways and means employed by 

women to manage and overcome various forms of work and family related conflicts. 
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ABSTRACT 

Job satisfaction as an attitude is a widely researched area; furthermore it is very important theme in context of banking 

professionals as they are one of the most overworked people. It determines the productivity of the employees in various sectors 

of the industry. The present study analyzes the effects of financial factors, working condition, supervision and advancement 

opportunities on job satisfaction across gender and different categories of jobs in Indian private banks. The research employed 

multistage stratified cluster sampling and statistical procedures like Cronbach’s alpha, K independent samples (median test), 

means, standard deviation, ANOVA and the related Games Howell procedure, chi- square test and correlation matrix. Banking 

professionals were most content with working conditions and least with financial terms. Males and females and different job 

categories in banks did not have significant difference in the level of job satisfaction.  
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ABSTRACT 

In today’s world Information and Communication Technology (ICT) in the education sector plays an important role, especially in 

the process of empowering the technology into the educational activities. Effective use of ICT in English lessons offers the 

potential to transform teaching and learning. Thus, the chief aim of the present study was to study the Use of ICT in learning of 

English pronunciation, grammar and vocabulary of secondary school students. The objectives of  the study was to find out the 

difference in learning of English pronunciation, grammar and vocabulary between male and female, rural and urban, low and 

high achiever students of secondary level. In the present study experimental method of research and stratified random sampling 

technique was applied. The data was collected from 124 secondary school students of Ludhiana district. Self made achievement 

test, compact disc and verbal tests for pronunciation, grammar and vocabulary were used as tools. Findings of the study indicate 

that the use of ICT in learning of English pronunciation, grammar and vocabulary of secondary school students was significantly 

effective over the conventional instructional strategy in case of male and female, rural and urban and total sample of students.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 1 (2011), ISSUE NO. 6 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

24 

MANAGING CONFLICT THROUGH CONFRONTATION: AN OD INTERVENTION 
 

DR. ARPITA SARANGI 

ASSOCIATE PROFESSOR (OB & HR) 

DEPARTMENT OF BUSINESS ADMINISTRATION 

INSTITUTE OF MANAGEMENT BHUBANESWAR (IMB) 

BHUBANESWAR 

 

ABSTRACT 

The present study is based on conflict management style of different levels of employee for organizational growth and 

development in 18 organizations. This is a factorial design where level of the executive is independent variable and conflict 

management style is the dependent variable on the basis of which the 437 data has been collected from various types of 

organizations. The data has been calculated and analyzed through ANOVA and correlation. The result which found out that all 

the levels of employee are adopting confrontation style in comparison to other  styles for managing the conflict. There is a 

significant difference between levels of employee as far as withdrawing and confrontation style of conflict management is 

concern.  The findings also show the significant correlation among all the styles. Which states that   though other styles are 

existing in organization but people prefer confrontation? Therefore it is concluded that if confrontation is there then 

transparency will be there and it may lead to good governance & organizational development.  
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ABSTRACT 

Sponsorship is considered a qualitative medium In today’s context. Sponsoring   an event turned to be a trend and an easy access 

to propaganda. To sponsor something is to support an event, activity, financially or through the provision of products or services. 

A sponsor is the individual or group that provides the support, similar to a benefactor. Behind the rostrum, it is mutual benefit 

that propels both the parties to come to an agreement. It not only supports the cultural programs but generates social bond 

among people. A large number of events these days use sponsorship support to offer more exciting programs and to help defray 

the rising costs. Sponsorship allows a reach specifically targeted niche markets without any waste. It is a powerful complement to 

other marketing programs, in addition to having a dramatic influence on customer relations.    Sponsorship provides a great 

means of broadening the competitive edge by improving   company's image, prestige and credibility by supporting events that is 

the target market finds attractive. In recent years, corporate sponsorship has become the fastest growing type of marketing in 

India. . Previously, only large businesses could afford to sponsor led marketing but a number of small and medium-sized 

businesses are also going sponsorship.  Now smaller companies are sponsoring everything from local volleyball and softball 

teams to fairs, festivals etc as an effective method of boosting their visibility in their community.  Most of these sponsorships help 

these companies enhance their public profile relatively cheaply. Irrespective of the size of the company, However,   a broad 

spectrum of benefits that can be attained  by sponsorship beside from enhancing visibility and image, such as differentiating the 

company from competitors, helping to grow closer and better and long lasting relationships with customers, both existing and 

potential ones. Issues like why the organizers seek for sponsorship and on the other hand, why the sponsors agree to sponsor the 

event have been engaging the attention of social scientists. It is obvious that both of the participants have different motives. So 

this article strives to show the different perspectives of Sponsorship. 
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