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ABSTRACT 
Entrepreneurship has emerged as the most potent economic force. The focus of economic development has shifted more heavily toward entrepreneurship. The 

distribution service industry is very important in Taiwan, so to explore the entrepreneurship core competency for distribution service industry is became an 

important issue. This study aims to understand the entrepreneurship core competencies for distribution service industry. This study used the in-depth interview 

techniques to interview with 6 successful entrepreneurs who established their own stores over 3 years. Then, this study conducted group discussion to confirm the 

domains, items and criteria of entrepreneurship core competences for distribution service industry. Base on the interview and group discussing results, this study 

summarized the 11 entrepreneurship core competencies including the cognitive of entrepreneurial processes, entrepreneurial traits/behaviors, business 

foundation skills, communication skills, digital skills, professional innovation, financial management, human resource management, marketing management, 

operations management and risk management, within three domains as entrepreneurial skills, ready skills, and business functions skills. 

  

KEYWORDS 
Distribution Service Industry, Entrepreneurship, Entrepreneurship Core Competences. 

 

INTRODUCTION 
ntrepreneurship has been recognized and accepted by economies the world over as the catalyst to boost innovation and growth for an economy (Biju & 

Vardhan, 2011). It has emerged as the most potent economic force. The focus of economic development has shifted more heavily toward 

entrepreneurship (Raposo & Paco, 2011). In other words, national incomes and change of unemployed population significantly and positively influence 

entrepreneur development (Hsiao et al., 2012a). The European Union (UN) considered that the entrepreneurship was one of the “new basic skills” in the 

economic life (European Commission, 2006). Nowadays, entrepreneurship has become the key word that attaches great attention by governments and workers 

(Liu & Hu, 2010).  

The entrepreneurs are not inherent, the skills and knowledge of entrepreneurial abilities can be learned (Okudana & Rzasa, 2006). Rasmussen and Sorheim 

(2006) pointed out that it was possible to educate individuals to become entrepreneurs. According to the 2009 SME White Paper on SMEs in 2008, the business 

over 10 years was only 45.1% in Taiwan (Ministry of Economic Affairs, 2009). It seen entrepreneurship does have a high risk, not every entrepreneur can 

succeed. Headd (2003) indicated that the failure rates for starting a new business might be as high as 30% over the first 2 years of established. People can make 

higher survival of starting a business if they accepted well entrepreneurial education before starting a business (Shepherd, Douglas, & Shanley, 2000; Hsiao et al., 

2012a, 2012b). 

According to 2011 statistics presented by the Taiwan’s Small and Medium Enterprise Administration, Ministry of Economic Affairs pointed out that there were 

1.27 million SME in Taiwan, this is 97.63% of all firms, growth of 2.55% compared to 2010.  Among them, there were 80.09% for the service industry, and 

wholesale and retail trade accounted for 50.94% of service industry.  Belonging to the self-employed and employers 180.3 million, of which 60.5 million 

wholesale and retail trade industry, accounting for 33.5% (Small and Medium Enterprise Administration, Ministry of Economic Affairs, 2012).  In terms of product 

E
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value, wholesale and retail trade in 2000 amounted to US$ 0.3 trillion in 2011 reached US$ 0.475 trillion, the 10-year growth of 58.6% (Statistics Department, 

Ministry of Economic Affairs, 2012), this means that SMEs, especially for service, play an important role for Taiwan’s economics.  

Taiwan’s government announced “The Ministry of Economic Affairs and Services roadmap” in October 2012. It will promote the guiding blueprint for wholesale 

and retail, logistics services, that is expected to spend US$ 10 billion during the period to 2020. The service sector GDP annual growth rate will reach to 5.14% 

and the services sector will become to promote sustained economic growth engine in Taiwan (Ministry of Economic Affairs, 2012). The distribution service 

industry is very important service type in Taiwan (Chen, 2006), so to explore the entrepreneurship core competency for distribution service industry is became 

an important issue. 

 

OBJECTIVE 
The object of this study was to understand the entrepreneurship core competencies for distribution service industry.  

 

REVIEW OF LITERATURE 
DEFINITION OF ENTREPRENEURSHIP 

The term of entrepreneurship was from the 12
th

 century French compound verb entreprendre (entre + prendre). In modern English, it means “to undertake” 

(Hoang & Huang, 2008; Hsiao et al., 2012a). The European Commission had defined in 2006 as: “Refers to an individual's ability to turn ideas into action” 

(European Commission, 2006). The European Commission made another definition in 2009 as “Entrepreneurship is an attitude that reflects an individual’s 

motivation and capacity to identify an opportunity and to pursue it in order to produce new value or economic success (European Commission, 2009). In the 

Oxford English Dictionary defined entrepreneurship as “A person who sets up a business or businesses, taking on financial risks in the hope of profit” (Soanes & 

Stevenson, 2006; Hsiao et al., 2012a).  

Entrepreneurship is the act of creating a new business (Liu & Hsieh, 2006). It includes creativity, innovation and risk taking, as well as the competences to plan 

and manage projects in order to achieve target. Shane and Venkataraman (2000) said that entrepreneurship was entrepreneurs use entrepreneurship, 

discovery, assessment, or create opportunities. Lo, Wang and Hsu (2007) gave a definition of entrepreneurship as a process of creating profit. In this process, 

entrepreneurs can identify, and discover business opportunities. Ulhøi (2005) considered that the entrepreneurs were to take advantage and identify of starting 

a new business opportunities and willing to take risks. Entrepreneurship was not only in the creation of new business but also the source of personal and social 

development and innovation (Brush et al., 2004). General speaking, Hsiao et al. (2012b) aggregated entrepreneurship as a combination of production factors 

including labor, capital, technology, management and knowledge. It also included creativity, innovation and risk taking, as well as the competences to plan 

create, assess or discover business opportunities and manage projects in order to achieve object.  

ENTREPRENEURIAL COMPETENCES 

Competency can refer to the individual's effective implementation, it can play the role of a good job, qualified for the duties and tasks, and it can be observed. 

Competences usually contain knowledge, affective and skills (Tien, 2001).  

The Consortium for Entrepreneurship Education designs a National Content Standards for entrepreneurial competences standards. There are fifteen major 

standards, which are divided into three major skills: entrepreneurial skills, ready skills and business functions skills (The Consortium for Entrepreneurship 

Education, 2004; Hsiao et al., 2012b). The entrepreneurial skills are the unique traits, behaviors and processes that differentiate an entrepreneur from an 

employee or manager. It includes entrepreneurial processes, entrepreneurial traits/behaviors. The ready skills are the business, or entrepreneurial, knowledge 

and skills that are prerequisites or co-requisites for the study of entrepreneurship. It includes business foundations, communications and interpersonal skills, 

digital skills, economics, financial literacy, professional development. Business functions skills are the business activities performed in starting and running a 

business. It includes financial management, human resource management, information management, marketing management, operations management, risk 

management, strategic management (The Consortium for Entrepreneurship Education, 2004). Townsend, Busenitz and Arthurs (2010) indicated that ability 

expectancies were a robust predictor of starting a business decision. Zhang (2008) believed that the entrepreneurs should have adventurous, entrepreneurial 

ability, independent operational capability, as well as technical, social and management capabilities.  

The entrepreneurial competences should be able to distinguish into three competences that were the entrepreneurial professional competence, entrepreneurial 

basic capacity and entrepreneurial management capacity (Chang et al., 2012). Hindle (2007) proposed in the entrepreneurship program, the business plan 

course was required for covering the professional skills and the external environment of the wheel-like diagram. He considered that entrepreneurship education 

could not be off campus within the ivory tower of academia. Entrepreneurship education must link with external resources. In the most peripheral alliance 

partners, Internet, alumni and tutors to help students learn. In the second ring, the students must have entrepreneurial professional courses including 

marketing, sales, organizational behavior, strategy, business development, opportunity assessment, financial and accounting, creativity and other professional 

skills training. Schools may be developed their own characteristics courses. In the inner ring, it can integrate all knowledge and skills by business plan. Hood & 

Young (1993) survey 100 CEO, pointed out that marketing was the most important areas of entrepreneurship, leadership was entrepreneurial core skills, and 

creativity was the most important cognitive skills in the entrepreneurial. In Chandler and Jansen (1992) survey, they found that entrepreneurs should have five 

abilities that were organizational behavior, the ability to grasp the opportunities, the ability of the operational assets, professional and technical capabilities and 

knowing people ability. American Association of Business and Management in 2001 referred to the entrepreneurial abilities including the ability of 

entrepreneurs and entrepreneur’s opportunity, marketing capabilities, economics capabilities, financial capabilities, accounting capabilities, management 

capabilities, global market capabilities, legal capabilities and enterprise planning capabilities (Chou, 2005). 

Sung (2008) pointed out that started a new business could be divided into six stages: new venture idea, screening, formal plans, financing, set up and start-up. 

The various stages of the required knowledge and skills are shown in table 1. It can be seen from table 1 that in the early days of the new venture idea stage, 

entrepreneurs should have creative thinking, innovation management ability and creativity commercialization assessment capabilities. In the screening stage, 

entrepreneurial vision assessment, evaluation of the investment is very important. In the planning stage, the entrepreneur must have a business plan writing 

and assessment capacity. In the financial stage, entrepreneurs need to have the ability to get funds and the ability to make financial planning and investment 

framework arrangement. In the set-up stage, entrepreneurs must clearly understand the knowledge of the Companies Act and the protection of intellectual 

property rights. In the start-up stage, knowledge and skills of production, service, finance, sales, control and management, strategic planning, leadership are 

needs. 

TABLE 1: VARIOUS STAGES OF THE REQUIRED KNOWLEDGE AND SKILL FOR STARTING A NEW BUSINESS 

Stages required knowledge and skill 

New Venture Idea creative thinking, innovation management ability, creativity commercialization assessment 

Screening assessment of entrepreneurial vision, investment assessment 

Formal Plans prepare a business plan, venture proposal assessment  

Financing financial planning, how to arrange the investment framework  

Set Up the protection of intellectual property rights, the legal form of the various companies  

Start-Up produce, service, finance, sales, control and management, strategic planning, leadership knowledge and skills 

Source: Sung(2008), p.88。 

The main content of the Grade B store service skills certificate specification of Council of Labor Affairs in Taiwan include commercial theory of outlets, stores and 

merchandise plans, management and operation of technology and customer service. The disciplines of skills certificate specification include retail store 

management, store merchandise management, store sales management, store human resources management, store operations planning and management, 
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store shopping district operations, store customer service management, retail crisis handling eight (Central office of the Council of Labor Affairs, 2006). It can be 

regarded as the entrepreneurial professional competence s for the distribution service industry. 

 

RESEARCH METHODOLOGIES 
The implementation of this study included two stages. First, six successful entrepreneurs were interviewed. Their stores all established over three years. The 

background of them is shown in table 2. The interview questionnaire is revised from The National Content Standards for Entrepreneurship Education 

(Consortium for Entrepreneurship Education, 2004). After collecting the interview data, the researchers used entrepreneurial skills, ready skills and business 

functions skills as the analytic domains. And in entrepreneurial skills includes entrepreneurial processes, entrepreneurial traits/behaviors two items; in ready 

skills includes business foundations, communications skills, digital skills, and professional innovation ability four items; in business functions skills includes 

financial management, human resource management, marketing management, operations management, and risk management five items. Subsequently, 

definitions for these domains and items were used as objective criteria for selection. When the sentence fitted the criteria, it was drawn to the corresponding 

item. After the assortment, the core competence for distribution service industry was established for further discussion. 

Secondly, the researchers conducted group discussion to confirm the domains, items and criteria of entrepreneurship core competences for distribution service 

industry.   

TABLE 2: THE BACKGROUND OF SUCCESSFUL ENTREPRENEURS 

No Sexual Education Experience Category 

A M junior college 9 yr. convenience store 

B M Senior vocational high school 10 yr. convenience store 

C M Senior vocational high school 23 yr. specialty store 

D F University 3 yr. beverages store 

E F University 3 yr. breakfast store 

F F Senior vocational high school 3 yr. beverages store 

RESULTS 
Table 3 is the summaries of the core competencies for distribution service industry entrepreneurs. The domains of entrepreneurship core competences for 

distribution service industry include entrepreneurial skills, ready skills and business functions skills. 

There are 11 items in these domains. The entrepreneurial skills mean the unique traits, behaviors and processes that differentiate an entrepreneur from an 

employee or manager. It includes entrepreneurial processes, entrepreneurial traits/behaviors two items.  

The ready skills mean the basic business knowledge and skills that are prerequisites or co-requisites for becoming a successful entrepreneur; it includes business 

foundations, communications skills, digital skills, and professional innovation ability four items.  

The business functions skills mean the business activities performed in starting and running a business. It includes financial management, human resource 

management, marketing management, operations management, and risks management five items.  

There are 34 criteria in these items. In entrepreneurial processes, there are 4 criteria that are to assess market trends and opportunities, to assess opportunities 

for venture creation, to select sources to finance venture creation/start-up, and to have business law knowledge. 

In entrepreneurial traits/behaviors, there are 4 criteria that are to have leadership ability, to have risk taking ability, to have creativity and Innovation ability, and 

to have positive initiative. 

In business foundations, there are 2 criteria that are to have concepts of business management and to have concepts of marketing. 

In communications skills, there are 3 criteria that are to use communications technologies/system, to have personnel communication ability and to have ethics 

in communication. 

In digital skills, there are 2 criteria that are to use basics computer and to use computer applications 

In professional innovation ability, there are 3 criteria that are to have product innovation ability, to have technology innovation ability and to have technology 

innovation ability. 

In financial management, there are 3 criteria that are to have money management ability, to have product inventory management ability and to have 

costs/benefits analysis ability 

In human resource management, there are 3 criteria that are to have human resource planning ability, to have human resource training and developing ability 

and to have manpower management ability. 

In marketing management, there are 3 criteria that are to have product selling ability, to have product promotion ability and to have product pricing ability. 

In operations management, there are 4 criteria that are to manage target market, to serve customers, to have daily operations ability and to have strategic 

planning ability. 

In risk management, there are 3 criteria that are to make property and personnel safety, to manage disaster and to treat emergency events. 
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TABLE 3: SUMMARIES OF THE CORE COMPETENCIES FOR DISTRIBUTION SERVICE INDUSTRY ENTREPRENEURS 

Domains Items Criteria 

Entrepreneurial Skills:  

The unique traits, behaviors and processes that differentiate an entrepreneur 

from an employee or manager. 

Entrepreneurial processes To assess market trends and opportunities 

To assess opportunities for venture 

creation 

To select sources to finance venture 

creation/start-up 

To have business law knowledge 

Entrepreneurial 

traits/behaviors 

To have leadership ability 

To have risk taking ability 

To have creativity and Innovation ability 

To have positive initiative 

Ready Skills:  

The basic business knowledge and skills that are prerequisites or co-requisites for 

becoming a successful entrepreneur 

Business foundations To have concepts of business management 

To have concepts of marketing 

Communications skills To use communications 

technologies/system 

To have personnel communication ability 

To have ethics in communication 

Digital skills To use basics computer 

To use computer applications 

Professional innovation 

ability 

To have product innovation ability 

To have technology innovation ability 

To have service innovation ability 

Business Functions Skills: 

The business activities performed in starting and running a business 

Financial management To have money management ability 

To have product inventory management 

ability 

To have costs/benefits analysis ability 

Human resource 

management 

To have human resource planning ability 

To have human resource training and 

developing ability 

To have manpower management ability 

Marketing management To have product selling ability 

To have product promotion ability 

To have product pricing ability 

Operations management To manage target market 

To serve customers 

To have daily operations ability 

To have strategic planning ability 

Risk management To make property and personnel safety 

To manage disaster 

To treat emergency events 

 

CONCLUSIONS AND RECOMENDATIONS 
Base on the interview and group discussing, this study summarized the 11 entrepreneurship core competencies for the distribution service industry, including 

the cognitive of entrepreneurial processes, entrepreneurial traits/behaviors, business foundation skills, communication skills, digital skills, professional 

innovation, financial management, human resource management, marketing management, operations management and risk management, within 3 domains as 

entrepreneurial skills, ready skills, and business functions skills. In the planning of entrepreneurship education courses, the marketing and distribution 

management department of universities can reference these competences. If these entrepreneurship core competencies directory set into curriculum and to 

reinforce existing courses. It will be better able to meet the needs of future students towards entrepreneurial path.  

This study explores on distribution service industry. It is recommended that future researchers can follow this research process to copy to other industries. It can 

make a comparison between industries, such like service industry and manufacture industry. It can find out what same or differences between them. 

This study is focus on micro-enterprise entrepreneurs. It does not cover large distribution industry enterprises. The entrepreneurship core competencies only 

reference in the creation of micro-entrepreneurs. It is recommended that future researchers can expand the study and make a comparison the same and 

differences between micro-enterprise and large enterprises. 

In this study, only uses the interview and group discussion method. It is recommended that future researchers can base on the results, to take the questionnaire 

and to investigate more samples. For example, in authors’ previous (Hsiao et al., 2012b), we used the techniques of Analytic Hierarchy Process (AHP) to solicit 

opinions from 17 excellent franchisees that selected from Taiwan Family-Mart Chain Stores. The results show that the entrepreneurial skill is the most important 

factor for starting a store in the criteria level. This means that if the entrepreneurs have more entrepreneurial skills, it will be possible success. So, how to 

strengthen the entrepreneurial skills of entrepreneurial candidates are the important issues in the distribution service industry entrepreneurial education.  

Entrepreneurial candidates can be teaching by writing and planning a business plan. 

The outline of interviews is base on the literature review. But in actual use, it may be affected by the impact of the background and experience of the 

respondents. May be caused the time of the interview and the interview questions inconsistent. It can be said that this is the limitation of this study. 

 

ACKNOWLEDGMENT 
The authors would like to acknowledge the support of the National Science Council of Taiwan for this research under the project number of NSC 99-2511-S-230-

001-MY3, NSC 99-2511-S-346-001-MY3. 

 

REFERENCES 
1. Biju, S., and Vardhan, J. (2011), "Entrepreneurial Motivations and Their Drivers: An Empirical Assessment of the Indian Expat Students in the UAE", 

International Journal of Information Processing and Management, vol. 2, no. 4, pp. 62 – 73. 

2. Brush, C. G., Carter, N. M., Gatewood, E. J., Greene, P. G. and Hart, M. M. (2004), Clearing the Hurdles: Women Building High-growth Business, Upper 

Saddle River, NJ: Financial Times Prentice Hall. 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

9

3. Central office of the Council of Labor Affairs (2006),”Store Service Skills Certificate Specification”, 2012/12/26 Retrieved from 

http://www.labor.gov.tw/management/sitemap_upload_file/iiw/examnormal/18100.pdf. 

4. Chandler, G. and Jansen, E. (1992), “The Founder’s Self-Assessed Competence and Venture Performance”, Journal of Business Venturing, no. 7, pp. 223-

236. 

5. Chang J. C., Hsiao H. C., Chen S. C., Sung, H. A. and Chen W. P. (2012), “ A Study of Constructing Indicators for Entrepreneurship Core Competencies in 

Information-Service Industry”, Journal of Entrepreneurship Research, vol. 7, no. 4, pp. 83 – 108. 

6. Chen S. C. (2006), “'The Current Problems and Coping Strategies of Service Industry in Taiwan”, The Eighth Cross-strait Economic and Trade and Modern 

Service Industry Symposium, China: Fuzhou. 

7. Chou C. M., (2005), “Entrepreneurship Education Promoting Commercial Education Students’ Employments” MingDao Journal, vol.1, no.1, pp. 15-30。 

8. Commission European (2006), “Implementing the Community Lisbon Programme:  Fostering Entrepreneurial Mindsets through Education and Learning,” 

Commission of the European Communities, Brussels. 

9. Commission European (2009), “Linking Creativity and Entrepreneurship”, 2012/12/02 Retrieved from http://ec.europa.eu/ education/lifelong-learning-

policy. 

10. Headd, B. (2003), “Redefining Business Success: Distinguishing between Closure and failure”, Small Business Economics, vol. 21, no. 1, pp.51–62. 

11. Hindle, K. (2007), Teaching Entrepreneurship at University: From the Wrong Building to the Right Philosophy. In Greene, P. G. and Rice, M. P. (2007), (eds) 

Entrepreneurship Education. UK:Glos. Edward Elgar Publishing Limited. pp. 135-158. 

12. Hoang B. P. and Huang, H. S. (2008), “An Empirical Study of Business Entrepreneurship”, Journal of Entrepreneurship Research, 3(3), 1-27. 

13. Hood, J. N. and Young, J. E. (1993), “Entrepreneurship’s Requisite Areas of Development: A Survey of Top Executives in Successful Entrepreneurial Firms”, 

Journal of Business Venturing, vol. 8, no. 2, pp. 115-135. 

14. Hsiao H. C., Chen S. C., Chang J. C., Chou C. M., Chen C. P. and Shen C. H. (2012a), “Developing and Evaluating Teaching Material for Entrepreneurship 

Management Course”, 2012 Exploring Leadership and Learning Theories in Asia International conference. Malaysia: Langkawi. 

15. Hsiao H. C., Chen S. C., Chang J. C., Chou C. M., Chen C. P. and Shen C. H. (2012b), “The Entrepreneurial Competences for Starting a Store”, Advances in 

Information Sciences and Service Sciences, vol. 4, no. 11, pp.76-83. 

16. Liu, C. Y. and Hsieh, R. M. (2006), “Review and Foresight for the Entrepreneurship Management Research: An Exploration of Theory and Framework”, 

Journal of Entrepreneurship Research, vol. 1, no 1. pp.1-43. 

17. Liu, R. and Hu, B. (2010), “Research on the Industrial Cluster Incubation System for Entrepreneurial Activities: The Construction and Functions”, 

International Journal of Digital Content Technology and its Applications, vol. 4, no. 6, pp.89-93. 

18. Lo, C. M., Wang, J. R., and Hsu, H. C. (2007), “The Effects of the Personalities of Entrepreneurs on Entrepreneurial Performance: The Mediating Effect of 

Relationship Network”, Journal of Entrepreneurship Research, vol. 2, no 4, pp.57-88. 

19. Ministry of Economic Affairs (2012), “The Ministry of Economic Affairs and Services Roadmap”, 2012/12/6 Retrieved from http://idac.tier.org.tw/DFiles/ 

20120222171831.pdf. 

20. Okudana, G. E. and Rzasa, S. E. (2006), “A Project-Based Approach to Entrepreneurial Leadership Education”, Technovation, no 26, pp.195-210. 

21. Raposo, M., and Paco, A. (2011), “Entrepreneurship Education: Relationship between Education and Entrepreneurial Activity”, Psicothema, vol. 23, no. 3, 

pp.453-457. 

22. Shane, S. and Venkataraman, S. (2000), “The Promise of Entrepreneurship as a Field of Research”, Academy of Management Review, 25(1), 217-226. 

23. Shepherd, D. A., Douglas, E. J., and Shanley, M. (2000), “New Venture Survival: Ignorance, External Shock, and Risk Reduction Strategies”, Journal of 

Business Venturing, vol. 15, pp.393-410. 

24. Small and Medium Enterprise Administration, Ministry of Economic Affairs (2012), “2012 White Book of Small Business”, 2012/11/10 Retrieved from 

http://book.moeasmea.gov.tw/book/doc_detail.jsp?pub_SerialNo=2012A01114&click=2012 A01114#. 

25. Statistics Department, Ministry of Economic Affairs (2009), “Dynamics Survey of the Wholesale, Retail and Catering Industry”, 2012/11/10 Retrieved from 

http://2k3dmz2.moea.gov.tw/gnweb/News/wFrmNews_Detail.aspx?id=530. 

26. Sun, Q. L. (2008), “Taiwan entrepreneurship courses Exploration - a comparative perspective”, Jinwen University Journal of Foreign Languages, no.8, pp.84-

103. 

27. The Consortium for Entrepreneurship Education (2004), “The National Content Standards for Entrepreneurship Education”, 2012/12/02 Retrieved from: 

http://www.entre-ed.org/Standards_Toolkit. 

28. Tien, C. J. (2001),” Workplace oriented standard architecture with the ability to analyze students' ability mode”, Journal of Technical and Vocational 

Education Bimonthly, no. 63, pp.16-20.  

29. Townsend, D. M., Busenitz, L. W. and Arthurs, J. D. (2010), “To Start or Not to Start: Outcome and Ability Expectations in the Decision to Start a New 

Venture”’ Journal of Business Venturing, no. 25, pp.192–202. 

30. Ulhøi, J. P. (2005), “The Social Dimensions of Entrepreneurship”, Technovation, no. 25, pp. 939-946. 

31. Zhang, J. H. (2008), “Deepen Some Thoughts on Vocational College Entrepreneurship Education. Bulletin of Jinan Vocational College,no. 69, pp.25-27. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

10 

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

At the very outset, International Journal of Research in Commerce, IT and Management (IJRCM) 

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you to supply your critical comments and suggestions about the material published 

in this issue as well as on the journal as a whole, on our E-mail i.e. infoijrcm@gmail.com for further 

improvements in the interest of research. 

 

If you have any queries please feel free to contact us on our E-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint 

effort. 

 

Looking forward an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 

 

 

 

 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

V

 


