VOLUME No. 1 (2010), IsSUE NO. 8 (DECEMBER) ISSN 0976-2183

)

INTERNATIONAL JOURNAL OF RESEARCH TN CONINIZERCE AND MIANAGENIENT

Sr. No. Title & Name of the Author (s) Page No.
1. OPERATIONS RISK MANAGEMENT IN CENTRALIZED PROCESSING UNITS THE NEED TO CREATE AN OPERATIONAL 6

DIAGNOSTICS MODEL FOR INTERNATIONAL / OUTSOURCED / CENTRALIZED OPERATION UNITS
GARIMELLA BHASKAR NARASIMHA RAO & GABRIEL VIJAY PAUL HEDGE

2. VALUE RELEVANCE OF ACCOUNTING INFORMATION: EVIDENCE FROM SRI LANKA 13
CHANDRAPALA PATHIRAWASAM

3. RECENT TRENDS AND DEVELOPMENTS IN APPAREL MARKETING IN INDIA 21
DR. K. RAJESH KUMAR, MR.C.KANDASAMY & N.MANJUNATH

a. PERFORMANCE MEASUREMENT OF MUTUAL FUNDS IN INDIA IN THE POST LIBERALIASATION ERA - AN 26
ECONOMIC REVIEW (A STUDY BASED ON SAMPLE OF 100 ACTIVELY TRADED OPEN ENDED FUNDS WITH GROWTH
OPTION)
DR.BIMAL JAISWAL & NAMITA NIGAM

5. DETERMINANTS OF CAPITAL STRUCTURE: AN EMPIRICAL STUDY OF INDIAN COMPANIES a
DR. JAGANNATH PANDA & DR. ASHOK KUMAR PANIGRAHI

6. INFLUENCE OF STRESS ON IT PROFESSIONALS — THE GOLD COLLARS — AN INDIAN PERSPECTIVE 55
BEULAH VIJI CHRISTIANA.M & DR.V.MAHALAKSHMI

7. A STUDY OF THE ISSUES OF BORROWERS AND COMMERCIAL BANKS IN SANCTIONING AND RECOVERY OF 61

HOUSING LOANS
DR. L. RAJANI & PROF. P. MOHAN REDDY

8. INVESTORS PERCEPTION ABOUT INTERNET STOCK TRADING - A CONSTRAINT ANALYSIS 71
DR.V. SELVAM

9. DUAL CAREER AND ITS EFFECT ON RELATIONSHIPS: A STUDY OF GOVERNMENT AND PRIVATE ACADEMIC 76
INSTITUTES
DR. HIMANI SHARMA

10. INDIA’S INTERNATIONAL TRADE DURING GLOBAL RECESSION 83
MRS. JAYASHREE PATIL-DAKE & MRS. SWATI MATHUR

11. DOES INDIAN EQUITY MARKET FOLLOW RANDOM WALKS? EVIDENCE FROM THE NATIONAL STOCK EXCHANGE 88
P. SRINIVASAN

12, NPAs IN HOME LOAN: A SURVEY (WITH SPECIAL REFERENCE TO SELECTED DISTRICTS OF ODISHA) 95
DR. IPSEETA SATPATHY, DR. B.C.M.PATNAIK & PRAKASH KUMAR PRADHAN

13. WORD OF MOUTH MARKETING (WOMM): A CONCEPTUAL FRAME WORK 106
DR. CH. VENKATAIAH

14. WORKING CAPITAL MANAGEMENT: POLICIES AND PRACTICES AT SAREGAMA INDIA LIMITED 109
DR T. KOTI REDDY & RAGHAV BAHETI

15. IMPACT OF FINANCIAL REFORMS ON BANKING SECTOR — EVIDENCE FROM INDIA 120
HARESH BAROT

16. AN OVERVIEW OF FINANCIAL RATIOS FROM 1900°S TILL PRESENT DAY 126
MRS. SANOBAR ANJUM

17. SOCIO-ECONOMIC CONTRIBUTION OF INDIAN DIASPORAS TO HOMELAND: EMPHASIS ON IT INDUSTRIES 131
DEEPTI GUPTA & DR. RENU TYAGI

18. CONTRIBUTION OF HOFSTEDE’S CULTURE MODEL TO INTERNATIONAL BUSINESS 136
DR. DEVINDER PAL SINGH

19. MARKET SEGMENTATION IN FMCG: TIME TO DERIVE NEW BASIS FOR MARKET SEGMENTATION 140
AMANDEEP SINGH

20 EMPOWERMENT OF WOMEN THROUGH MICRO FINANCE: A BOON FOR DEVELOPMENT OF ECONOMY 146
DR. SHEFALI VERMA THAKRAL, NITIMA UPPAL & ESHA CHAWLA
REQUEST FOR FEEDBACK 151

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamuna Nagar, Haryana, INDIA

WWWw.ijrcm.org.in




VOLUME NO: 1 (2010), ISSUE NO. 8 (DECEMBER) ISSN 0976-2183

CHIEF PATRON
PROF. K. K. AGGARWAL

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

PATRON
SH. RAM BHAJAN AGGARWAL
Ex. State Minister for Home & Tourism, Government of Haryana
Vice-President, Dadri Education Society, Charkhi Dadri
President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR
DR. SAMBHAV GARG

Faculty, M. M. Institute of Management
Maharishi Markandeshwar University, Mullana, Ambala, Haryana

ADVISORS
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. PARVEEN KUMAR
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P.
PROF. H. R. SHARMA
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G.
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

PROF. MANOHAR LAL

Director & Chairman, School of Information & Computer Sciences, I.G.N.0.U., New Delhi

EDITOR
PROF. R. K. SHARMA

Tecnia Institute of Advanced Studies, Delhi

CO-EDITOR
DR. ASHOK KHURANA
Associate Professor, G. N. Khalsa College, Yamunanagar

EDITORIAL ADVISORY BOARD
DR. AMBIKA ZUTSHI
Faculty, School of Management & Marketing, Deakin University, Australia
DR. VIVEK NATRAJAN
Faculty, Lomar University, U.S.A.
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. SATISH KUMAR
Director, Vidya School of Business, Meerut, U.P.
PROF. ROSHAN LAL
M. M. Institute of Management, M. M. University, Mullana
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
DR. TEJINDER SHARMA
Reader, Kurukshetra University, Kurukshetra
DR. KULBHUSHAN CHANDEL
Reader, Himachal Pradesh University, Shimla, Himachal Pradesh
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, Kurukshetra University, Kurukshetra
DR. SAMBHAVNA
Faculty, I.1.T.M., Delhi
DR. MOHINDER CHAND

Associate Professor, Kurukshetra University, Kurukshetra

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories

WWWw.ijrcm.org.in

67



VOLUME NO: 1 (2010), ISSUE NO. 8 (DECEMBER) ISSN 0976-2183

DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra
DR. SHIVAKUMAR DEENE

Asst. Professor, Government F. G. College Chitguppa, Bidar, Karnataka

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN

Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
DR. PARDEEP AHLAWAT
Reader, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
SURUCHI KALRA CHOUDHARY
Head, Department of English, Hindu Girls College, Jagadhri
PARVEEN KHURANA
Associate Professor, Mukand Lal National College, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala
SUNIL KUMAR KARWASRA
Vice-Principal, Defence College of Education, Tohana, Fatehabad
BHAVET

Lecturer, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana

TECHNICAL ADVISORS
DR. ASHWANI KUSH
Head, Computer Science, University College, Kurukshetra University, Kurukshetra
DR. BHARAT BHUSHAN
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar
DR. VIJAYPAL SINGH DHAKA
Head, Department of Computer Applications, Institute of Management Studies, Noida, U.P.
DR. ASHOK KUMAR
Head, Department of Electronics, D. A. V. College (Lahore), Ambala City
DR. ASHISH JOLLY
Head, Computer Department, S. A. Jain Institute of Management & Technology, Ambala City
MOHITA
Lecturer, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar
AMITA
Lecturer, E.C.C., Safidon, Jind
MONIKA KHURANA
Associate Professor, Hindu Girls College, Jagadhri
ASHISH CHOPRA
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal
SAKET BHARDWAIJ
Lecturer, Haryana Engineering College, Jagadhri
NARENDERA SINGH KAMRA
Faculty, J.N.V., Pabra, Hisar
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA

Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories

WWWw.ijrcm.org.in

68



VOLUME NO: 1 (2010), ISSUE NO. 8 (DECEMBER) ISSN 0976-2183

CALL FOR ARTICLES/RESEARCH PAPERS

We invite original research papers in the area of computer, finance, marketing, HRM, Banking, Insurance, and other allied
subjects. The above mentioned tracks are only indicative, and not exhaustive. The journal expects unpublished and original
quality research articles/papers only.

You may submit your articles/papers at the email addresses, info@ijrcm.org.in or infoijrcm@gmail.com.

GUIDELINES FOR SUBMISSION OF ARTICLE/PAPER

L COVERING LETTER FOR SUBMISSION:

The Editor
IJRCM

Subject: Submission of Manuscript.
Dear Sir/Madam,
Find my submission of research paper/article for possible publications in your e-journal.

| hereby affirm that the content of this manuscript are original. Furthermore it has been neither published elsewhere fully or partially or any
language nor submitted for publication (fully or partially) elsewhere simultaneously.

| affirm that the all author (s) have seen and agreed to the submitted version of the paper and their inclusion of name(s) as co-author(s).

Also, if our research paper/article accepted, |/We agree to comply with the formalities as given on the website of journal & you are free to
publish our contribution to any of your two journals i.e. International Journal of Research in Commerce & Management or International Journal
of Research in Computer Application & Management..

Name of Corresponding Author (s)

Designation:

Affiliation:

Mailing address:

Mobile Number (s):

Landline Number (s):

E-mail Address (s):

2. _: Manuscript must be in English prepared on a standard A4 size paper setting. It must be prepared on a double space
and single column with 1” margin set for top, bottom, left and right. It should be typed in 12 point-Times New Roman Font with page numbers
at the bottom and centre of the every page.

3. _: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully
capitalised.

4. _: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and
email/alternate email address should be in 12-point Calibri Font. It must be centered underneath the title.

5. _: Abstract should be in fully italicized text, not exceeding 300 words. The abstract must be informative and explain
background, aims, methods, results and conclusion.

6. _: Abstract must be followed by list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end.

7. _: All the headings and sub-headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully
capitalised. Leave a blank line before each heading.

8. : The main text should be in a 8 point Calibri Font, single spaced, fully justified.

9. : These must be simple, centered & numbered, and table titles must be above the tables. Sources of data should
be mentioned below the table.

10. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised

references in the preparation of manuscript and they are supposed to Harvard Style of Referencing. The list of all references should be

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 69

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories

WWWw.ijrcm.org.in



VOLUME NO: 1 (2010), ISSUE NO. 8 (DECEMBER) ISSN 0976-2183

alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation of manuscript and they are
supposed to follow the references as per following:

[ All works cited in the text (including sources for tables and figures) should be listed alphabetically.

(] Use (ed.) for one editor, and (ed.s) for multiple editors.

(] When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically
ascending order...

(] Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

[ Note that italics are used only for titles of books and names of journals. Double quotation marks are used for titles of journal articles,

book chapters, dissertations, reports, working papers, unpublished material, etc.

(] For titles in a language other than English, provide an English translation in parentheses.

(] Use endnotes rather than footnotes.

(] The location of endnotes within the text should be indicated by superscript numbers.

o For sources which have insufficient details to be included in the Reference, use endnotes (such as interviews, some media sources,

some Internet sources).

Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill
Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio," Ohio State University.

[ Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility,
Edited by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities,"
Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

Kiran Ravi, Kaur Manpreet (2008), Global Competitiveness and Total Factor Productivity in Indian Manufacturing, International
Journal of Indian Culture and Business Management, Vol. 1, No.4 pp. 434-449.

Chandel K.S. (2009): "Ethics in Commerce Education." Paper presented at the Annual International Conference for the All India
Management Association, New Delhi, India, 19-22 June.

Kumar S. (2006): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University.

Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

Kelkar V. (2009): Towards a New Natutal Gas Policy, Economic and Political Weekly, Viewed on 11 September 2009
http://epw.in/epw/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 70

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories

WWWw.ijrcm.org.in



VOLUME NO: 1 (2010), ISSUE NO. 8 (DECEMBER) ISSN 0976-2183

INVESTORS PERCEPTION ABOUT INTERNET STOCK TRADING - A CONSTRAINT ANALYSIS

ASSOCIATE PROFESSOR
DIVISIONAL LEADER — COMMERCE
SCHOOL OF SOCIAL SCIENCES & LANGUAGES
VIT UNIVERSITY
VELLORE - 632 014

ABSTRACT

In the Indian context, internet trading can be rightly called as a recent phenomenon, which took root with the change of century i.e., April 2000,
and even till day internet trading is not much popular among investors for which a list of factors can be blamed. This fact is clear from the
information available that where numbers of stock exchanges in India have grown from 7 exchanges in 1946 to total 23 stock exchanges till
2005 of which only two stock are providing online stock trading. There is no denying the fact that internet trading offered investors convenience
of trading along with reduced cost. But simultaneously we have solid evidence of the fact that Indian investors are more conservative, they do
not adopt any change easily and they have not yet fully realized the importance of using technology for stock trading. Internet trading has
gained momentum, from just 0.5% of total traded volumes 5 years back, which now account for 5% of the total trading volume of approximately
Rs.14,000 cr on NSE. Over the past two years, the value of all trades executed through internet on NSE has grown from less than Rs.100 cr in
June 2003 to over Rs.700 cr in June 2005. Internet trading is gaining momentum as a result of trading volume growing by 150% per annum.
Now NSE has 108 registered brokers, 1.054 million internet trading subscribers with 5 major companies’ control 90% of the market share in
internet trading. Based on this background, this paper made an empirical attempt to study the investor’s perception about constraints involved
on internet stock trading in Vellore District, Tamil Nadu, and India.

KEY WORDS:
Internet Stock Trading

INTRODUCTION

The internet has opened up a world of possibilities from shopping to education to financial success delivered through a wire straight to our
desktops and laptops. The internet revolution has empowered the small investor to educate themselves and to make financial gains in the
arena of day trading and the internet stock exchange. Internet trading refers to trading through internet. Now the time has gone where a
person used to bind himself in a limited sphere. Internet trading assists investors in exchange of stock anywhere, offering platform with
immense flexibility. Internet trading provides opportunity to investors to buy sitting in front of a Personal Computer (PC), offering bids to trade
in stock and even entering stop limit order. National Stock Exchange (NSE) adopted National Exchange for Automated Trading (NEAT) system
which is an online, order driven, screen based trading system through which a member can execute his transaction using computer mentioning
quantities of securities and prices at which he will like to transact. Order of the investor is automatically executed when the system finds
matching order from the counter party. The investor simply has to enter his request (securities, quantity, price and buy/sell) in broker’s site,
which is checked electronically to appropriate exchange for execution by the broker. At the same time customer’s accounts are updated to
reflect the transaction.

REVIEW OF EARLIER STUDIES

Nidhi Walia (2007) studied that Indian investors have not yet fully realized the importance of using technology for stock trading. National Stock
Exchange (NSE) makes extensive use of state of the art technology for providing online trading services to its investors, for that purpose they
are making effective use of satellite networks through total 2829 VSATSs across 345 cities across the nation. Subha (2006) expressed that only a
small percentage of investors invest in equities, viewing it as an investment option. Why do individual investors stay away from investing in
equity shares? The main reason could be the lack of confidence in the performance of the equity shares. Investors still perceive equity as a
risky investment option. There is still lack of clarity about the functioning of the capital markets and the role played by intermediaries. Some of
the investors have had bitter experiences due to scams and faulty behaviour of intermediaries. Barua (1992) studied that speculation had
dominated the share market in the given period. The existing literature shows mixed and contradictory results in relation to the Internet stock
trading. Within this framework, the present study aims to analyze the constraint involved in internet stock trading in Vellore District, Tamil
Nadu.

STATEMENT OF PROBLEMS

The traditional hassle of finding a broker and reaching them directly via phone or even e-mail is rapidly becoming obsolete. Online trading has
advanced the average stock broker into a whole new realm. For some it's a marvelous pandemonium that has freed them from obsolete
tradition. For others, online stock trading is a scary sea of the unknown and an abyss of pitfalls

Fortunately, with a little education and a little research the average stock trader can decide whether online stocks are the right tools for success
or if they are more comfortable sticking with traditional venues. Exploring that education is vital even if you are already involved in online stock
trading. There is always room for improvement and always more profitable ventures. Based on the above problems this paper made an
attempt to study the investor’s perception and constraints involved on internet stock trading in Vellore District, Tamil Nadu, and India.

OBJECTIVES OF THE STUDY
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1. To study the demographic profile of the respondents
2. To identify the investors perception and constraint in internet stock trading in Vellore District, Tamil Nadu, India.
3. To find out the investors satisfaction towards internet stock trading.

HYPOTHESIS

Ho: There is no significant relationship between occupation and satisfaction of the respondents towards internet stock trading.
H1: There is significant relationship between occupation and satisfaction of the respondents towards internet stock trading.

SAMPLING

One of the major important aspects of a study is the selection of sample. The Multi-stage random sampling technique is used to select the
sample. The total sample size is 100 taken from investors doing internet trading in Vellore District, Tamil Nadu and India.

TOOLS USED FOR THE STUDY

Both primary and secondary data were used to collect the questionnaire. There were 16 items in the questionnaire. Out of these 16 items, 1 to
8 are perception statements and items 9 to 16 are constraint statements. For each statement, five alternate answers were given on the right
side with Likert’s five point scale. These were highly satisfied, satisfied, both neither satisfied nor dissatisfied, dissatisfied and highly
dissatisfied. To test the reliability of the scale, alpha reliability technique was used, where correlation between the scores of statements for the
respondents was computed. The value of correlation co-efficient was 0.98, which is significant, implying that the scale used in the study was
reliable.

STATISTICAL TECHNIQUES

Statistical techniques like percentage analysis, Pearson’s rank correlation, and one way ANOVA were used to test the formulated hypothesis.
ANALYSIS AND INTERPRETATION - |

DEMOGRAPHIC PROFILE - OCCUPATION
The data pertaining to occupation of the respondents are presented in Table 1.

Table 1. Occupation

Occupation Frequency | Percentage
Students 53 53
Business 27 27
Professional 4 4

Self employment 6 6
Government employee 5 5

Private employee 5 5

Total 100 100

Source: Primary data

From Table 1 it is found that 53% of the respondents are students While 27% of the respondents are Business. 4% of the respondents are
engaged in professional, 6% of the respondents are engaged in self employment, 5% of the respondents are engaged in Government service
where as 5% of the respondents work as private employee. The same results are also exhibited in Graph 1.

Graph 1. Occupation
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SATISFACTION
The data pertaining to satisfaction of the respondents towards internet stock trading are presented in Table 2.

Table 2. Satisfaction

Satisfaction Frequency Percentage
Highly satisfied 11 11
Satisfied 52 52

Neither satisfied nor dissatisfied 27 27
Dissatisfied 5 5

Highly dissatisfied 5 5

Total 100 100

Source: Primary data

From Table 2 it is found that 11% of the respondents are highly satisfied while 52% of the respondents are satisfied. 27% of the respondents
are neither satisfied nor dissatisfied, 5% of the respondents are dissatisfied, and where as 5% of the respondents are highly dissatisfied. The
same results are also exhibited in Graph 2.

Frequency

@ Highly satisfied
m Satisfied
O Neither satisfied nor

dissatisfied
O Dissatisfied

m Highly dissatisfied

ANALYSIS AND INTERPRETATION - 11
INVESTORS PERCEPTION

Table 3 Investors perception about internet trading in Vellore District

S.No | Variables SA A NANDA | DA | SD | Mea Rank
n

1 Internet trading attracts more investors 150 | 148 | 36 26 8 3.68 1

2 Internet trading in Indian share market | 100 | 100 | 84 36 9 3.29 4
as become efficient

3 Upward trade in stock market is | 75 104 | 99 36 8 3.22 6
correlated with internet trading

4 Internet trading is reducing the work | 50 128 | 87 38 10 | 3.13 7
load of broker

5 More transparent 75 124 | 78 38 9 3.24 5

6 Internet trading as more future scope 85 124 | 90 32 6 3.37 2

7 Chances for low fraud 70 96 78 50 11 | 3.05 8

8 Helps more return on investment 110 | 120 | 72 14 17 | 3.33 3

Source: Primary data

INFERENCE

Table 3 inferences that internet trading attracts more investors ranked 1 with mean score 3.68. Internet trading as more future scope for all
investors who invest his money in share market ranked 2 with mean score 3.37. The third investors perception about internet trading is helping
more return on investment ranked 3 with mean score 3.33.

CONSTRAINT ANALYSIS

Table 4 Constraint in internet stock trading in Vellore District

S.No | Variables SA A NANDA | DA | SD | Mean | Rank
9 Lack of Technology 120 | 124 | 75 22 9 3.50 1
10 Risk of system failure 60 108 | 111 36 6 3.27 4
11 Lack of Management 45 152 | 99 28 6 3.30 3
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12 High transaction cost 35 104 | 111 28 7 3.25 5
13 Lack of knowledge 60 120 | 75 44 11 | 3.10 8
14 Possibilities of fraud 115 | 104 | 63 48 6 3.36 2
15 Poor communication 65 92 123 36 5 3.20 6
16 Lack of transference 55 112 | 96 40 9 3.12 7

Source: Primary data

INFERENCE

Table 2 inferences that lack of technology ranked 1 with mean score is 3.50. The second constraint in internet trading is a possibility of fraud
ranked 2 with mean score is 3.36. Lack of management is the third constraint in internet trading ranked 3 with mean score of 3.30. The fourth
constraint in internet trading is risk of system failure ranked 4 with mean score of 3.27.

ANALYSIS AND INTERPRETATION -1l
INVESTOS SATISFACTION TOWARDS INTERNET STOCK TRADING
TESTING OF HYPOTHESIS
Table 5. Descriptive

95% Confidence Interval for
N Mean | Std. Deviation | Std. Error | Mean Minimum Maximum
Lower Bound Upper Bound
Students 53 | 4.21 409 .056 4.09 4.32 4 5
Business 27 | 337 | .492 .095 3.18 3.57 3 4
Professional 4 3.00 .000 .000 3.00 3.00 3 3
Self-employed 6 3.00 | .000 .000 3.00 3.00 3 3
Govt. employee 5 2.00 .000 .000 2.00 2.00 2 2
Private employee | 5 1.00 .000 .000 1.00 1.00 1 1
Total 100 | 3.59 .933 .093 3.40 3.78 1 5

Source: Output of SPSS

Table 6. ANOVA

Sum of Squares df | Mean Square F Sig.
Between Groups 71.177 5 | 14.235 89.129 | .000
Within Groups 15.013 94 | .160
Total 86.190 99

Source: Primary data

INFERENCE
At the 0.05 significance level with 5 degrees of freedom, the hypothetical value F (0.95) = 0.05. Then, since 0.000 < 0.05, we rejected the null
hypothesis that there is significant relationship between occupation and satisfaction of the respondents towards internet stock trading.

FINDINGS

1. Majority of the respondents (124 points) agree to this fact that internet stock trading process is more transparent.

2. Majority (150 points) of the respondents strongly agree that internet stock trading attract more investors in India.

3. Majority (124 points) of the respondents admitted that lack of technology affect their investment in equity capital.

4. Majority of the investors agree to this fact that internet trading has reduced the chances of low fraud.

5. Most of the investors who deal in stock trading are students, middle age, educated and have sufficient knowledge on computer.

CONCLSION

Nevertheless, internet stock trading has offered investors a platform with transparency in system. Although internet trading at NSE is
considered to be at its infancy stage but success trend of internet trading predicts bright future where investors will get opportunity to buy new
integrated financial products. Internet trading empowers educated investors to make their own decision with a close watch on market
sensitivity by browsing through various sites. Besides, internet trading assures achievement of twin objectives of securities regulation, which
are creation of efficient market to meet global requirements and investor’s protection. Major impediments to growth of internet stock trading
are computer illiteracy, poor infrastructure, risk adverse attitude of investors etc, so with the growth of educational investors and support from
SEBI, internet trading is sure to grow at faster pace.
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